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Chapter 1
       Looking into  LinkedIn     

        W  hen I hear the terms “social networking” and “business networking,” 
I always go back to one of my favorite phrases: “It’s not  what  you know; 
it’s  who  you know.” Now imagine a website where both concepts are 

true, where you can demonstrate  what  you know and see the power of  who  you 
know. That’s just one way to describe LinkedIn, one of the top websites today 
where you can do professional networking and so much more. 

 Social networking has garnered a lot of attention over the years, and while newer 
sites such as Tik Tok, Instagram, and Snapchat are gaining in popularity, the two 
sites that most people think of fi rst for social networking are Twitter and Face-
book. Let me state right now, in the fi rst chapter, that LinkedIn is  not  one of those 
sites. You can fi nd some elements of similarity, but LinkedIn isn’t the place to 
tweet about what you had for lunch or show pictures of last Friday’s beach bonfi re. 

 LinkedIn is a place where relationships matter (the original LinkedIn slogan). It 
was developed primarily for professional networking. When you look at its mis-
sion statement, LinkedIn’s mission is simple: “Connect the world’s professionals 
to make them more productive and successful.” This is not a website that requires 
a lot of constant work to be eff ective. It’s designed to work in the background and 
help you reach out to whomever you need while learning and growing yourself. 
The key is to set up your online identity, build your network, and steadily take 
advantage of the opportunities that most aff ect you or greatly interest you. 

 IN THIS CHAPTER 

»    Getting to know your networking 
toolkit 

»  Understanding the diff erent degrees 
of network connections 

»  Discovering LinkedIn features 

»  Comparing the diff erent accounts 

»  Navigating the LinkedIn menu 
system   
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In this chapter, I introduce you to LinkedIn and the basic services it has to offer. I 
answer the questions “What is LinkedIn?” and, more importantly, “Why should I 
be using LinkedIn?” I talk about how LinkedIn fits in with the rest of your profes-
sional activities, and then I move on to the tangible benefits that LinkedIn can 
provide you, regardless of your profession or career situation. I discuss some of 
the premium account capabilities that you can pay to use, but rest assured that 
LinkedIn has a lot of free features. The last part of the chapter covers basic navi-
gation of the LinkedIn site. I show you the different menus and navigation bars, 
which you encounter throughout this book.

Understanding Your New Contact 
Management and Networking Toolkit

When thinking about how people can be connected with each other, it helps to 
picture a tangible network. For example, roads connect cities. The Internet con-
nects computers. A quilt is a series of connected pieces of fabric. But what about 
the intangible networks? You can describe the relationship among family mem-
bers by using a family tree metaphor. People now use the term social network to 
describe the intangible connections between them and other people, whether 
they’re friends, co-workers, or acquaintances.

People used to rely on address books or contact organizers (PDAs) to keep track of 
their social networks. You could grow your social networks by attending network-
ing events or by being introduced in person to new contacts, and then continuing 
to communicate with these new contacts. Eventually, the new contacts were con-
sidered part of your social network.

As people began to rely more and more on technology, though, new tools were 
created to help manage social networks. Salespeople started using contact man-
agement systems such as ACT! to keep track of communications. Phone calls 
replaced written letters, and cellular phones replaced landline phones. Then email 
replaced phone calls and letters, with text messaging increasingly handling short 
bursts of communication. Today, with the mass adoption of smartphones, lap-
tops, and tablets, Internet browsing has dramatically increased. People manage 
their lives through web browsers, SMS (Short Message Service) communications, 
and apps on their smartphones.

Internet tools have advanced to the point where online communication within 
your network is much more automated and accessible. Sites such as LinkedIn have 
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started to replace the older ways of accessing your social network. For example, 
instead of asking your friend Michael to call his friend Eric to see whether Eric’s 
friend has a job available, you can use LinkedIn to see whether Eric’s friend works 
for a company you want to contact, and you can then use LinkedIn to send a mes-
sage through Michael to Eric (or in some cases, directly to Eric’s friend) to accom-
plish the same task. (Of course, this assumes you, Michael, and Eric are all 
members of LinkedIn.)

In the past, you had no way of viewing other people’s social networks (collections 
of friends and other contacts). Now, though, when folks put their social networks 
on LinkedIn, you can see your friends’ networks as well as their friends’ net-
works, and suddenly hidden opportunities start to become available to you.

Because of LinkedIn, you can spend more time researching potential opportuni-
ties (such as finding a job or a new employee for your business) as well as receiv-
ing information from the larger network and not just your immediate friends. The 
network is more useful because you can literally see the map that connects you 
with other people.

However, just because this information is more readily available, networking still 
involves work. You still have to manage your connections and use the network to 
gain more connections or knowledge. Remember, too, that nothing can replace 
the power of meeting people in person. But because LinkedIn works in the back-
ground guiding you in finding contacts and starting the networking process, you 
can spend your time more productively instead of making blind requests and rely-
ing solely on other people to make something happen.

Keeping track of your contacts
You made a connection with someone — say, your roommate from college. It’s 
graduation day; you give him your contact information, he gives you his informa-
tion, and you tell him to keep in touch. As both of you move to different places, 
start new jobs, and live your lives, you eventually lose track of each other, and all 
your contact information grows out of date. How do you find this person again?

One of the benefits of LinkedIn is that after you connect with someone you know 
who also has an account on LinkedIn, you always have a live link to that person. 
Even when that person changes email addresses, you’ll always be able to send him 
or her a message through LinkedIn. In this sense, LinkedIn always keeps you con-
nected with people in your network, regardless of how their lives change. Linke-
dIn shows you a list of your connections, such as the list in Figure 1-1.
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Understanding the different degrees  
of network connections
In the LinkedIn universe, the word connection means a person who is connected to 
you through the site. The number of connections you have simply means the 
number of people who are directly connected to you in your professional network.

Here are the different levels of connectedness on LinkedIn:

»» First-degree connections: People you know personally; they have a direct 
relationship from their account to your account. These first-degree connec-
tions make up your immediate network and are usually your past colleagues, 
classmates, group members, friends, family, and close associates. Unlike 
Facebook, where everyone you connect to is a “friend,” on LinkedIn, you can 
connect to friends who might not have a work, school, or group connection 
to you but whom you know personally outside those criteria. Similar to 
Facebook, though, you can see your list of first-degree connections and they 
can see yours — provided your settings (and those of your connections) are 
configured so any connection can see other people’s list of connections.

»» Second-degree network members: People who know at least one member 
of your first-degree connections: in other words, the friends of your friends. 
You can reach any second-degree network member by asking your first-
degree connection to pass along your profile as an introduction from you to 
his friend.

FIGURE 1-1: 
See all your 

connections  
in one  

centralized list.
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»» Third-degree network members: People who know at least one of your 
second-degree network members: in other words, friends of your friends of 
your friends. You can reach any third-degree network member by asking your 
friend to pass along a request to be introduced to her friend, who then passes 
it to her friend, who is the third-degree network member.

The result is a large chain of connections and network members, with a core of 
trusted friends who help you reach out and tap your friends’ networks and 
extended networks. Take the concept of Six Degrees of Separation (which says 
that, on average, a chain of six people can connect you to anyone else on Earth), 
put everyone’s network online, and you have LinkedIn.

So, how powerful can these connections be? Figure 1-2 shows a snapshot of how 
someone’s network on LinkedIn used to look.

The account in Figure 1-2 has 517 first-degree connections. When you add all the 
network connections that each of these 517 people have, the user of this account 
could reach more than 424,000 different people on LinkedIn as second-degree 
network members. Add over 359,000 LinkedIn users who are members of groups 
that this account belongs to, plus millions of third-degree network members, and 
the user could have access to millions of LinkedIn users, part of a vast profes-
sional network that stretches across the world into companies and industries of 

FIGURE 1-2: 
Only three 
degrees of 

separation can 
give you a 

network of 
millions.
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all sizes. Such a network can help you advance your career or professional goals — 
and in turn, you can help advance others’ careers or goals. As of this writing, the 
LinkedIn community has more than 722 million members, and LinkedIn focuses 
on your first-degree connections instead of your second- and third-degree 
network members, but the concept is still valid. Your network can be vast, thanks 
to the power of LinkedIn.

THE DIFFERENCE BETWEEN  
A USER AND A LION
Given all the power and potential to reach people around the world, some people — 
LinkedIn open networkers (LIONs) — want to network with anyone and everyone who’s 
eager to connect with them. Their goal is to network with as many people as possible, 
regardless of past interactions or communications with that person.

One of your most prominently displayed LinkedIn statistics is the number of your 
first-degree connections. After you surpass 500 connections, LinkedIn displays not your 
current count of first-degree connections but just the message 500+. (It’s kind of like 
how McDonald’s stopped displaying the running total of hamburgers sold on its signs. 
Or am I the only one who remembers that?) Part of the reason LinkedIn stops displaying 
updated counts past 500 is to discourage people from collecting connections. Many 
LIONs have thousands or even tens of thousands of first-degree connections, and the 
500+ statistic is a badge of honor to them.

LIONs encourage open networking (that is, the ability to connect with someone you 
have never met or worked with in the past) by advertising their email address as part of 
their professional headline (for example, John Doe; Manager firstname @ lastname.com), 
so anyone can request this person be added to his or her network. LinkedIn offers a for-
mal program — Open Profile — for people interested in networking with the larger 
community. You can sign up for this premium service any time after you establish a pre-
mium account. When you enable the Open Profile feature, you can send and receive 
messages with any other Open Profile member. I discuss this in the upcoming section, 
“Understanding LinkedIn Costs and Benefits.”

I’ve been asked many times whether it’s okay to be a LION and whether there is any 
meaning or benefit to having so many connections. My answer is that I don’t endorse 
being a LION at all! Although some people feel that they can find some quality hidden 
in the quantity, LinkedIn is designed to cultivate quality connections. Not only does 
LinkedIn heavily discourage users being a LION to the point of almost banning them, 
but also the random connections make it next to impossible to tap the real power and 
potential of LinkedIn.
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Discovering What You Can Do  
with LinkedIn

Time to find out what kinds of things you can do on LinkedIn. The following sec-
tions introduce you to the topics you need to know to get your foot in the LinkedIn 
door and really make the site start working for you.

Building your brand and profile
On LinkedIn, you can build your own brand. Your name, your identity, is a brand — 
just like Ford or Facebook — in terms of what people think of when they think of 
you. It’s your professional reputation. Companies spend billions to ensure that 
you have a certain opinion of their products, and that opinion, that perception, is 
their brand image. You have your own brand image in your professional life, and 
it’s up to you to own, define, and push your brand.

Most people today have different online representations of their personal brand. 
Some people have their own websites, some create and write blogs, and some cre-
ate profile pages on sites such as Facebook. LinkedIn allows you to define a profile 
and build your own brand based on your professional and educational background. 
I use my profile as an example in Figure 1-3.

FIGURE 1-3: 
Create a unified 

profile page to 
showcase your 

professional 
history.
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Your LinkedIn profile can become a jumping-off point, where any visitor can get 
a rich and detailed idea of all the skills, experiences, and interests you bring to the 
table. Unlike a resume, where you have to worry about page length and format-
ting, you can provide substance and detail on your LinkedIn profile, including any 
part-time, contract, nonprofit, and consulting work in addition to traditional 
professional experience. You also have other options to consider; for example, 
you can

»» Write your own summary.

»» List any groups you belong to.

»» Describe any courses you have completed and test scores you have achieved.

»» Show any memberships or affiliations you have.

»» Cite honors and awards you have received.

»» Identify any patents or certifications you have earned.

»» Provide links to any publications you’ve written or published.

»» Give and receive endorsements of people’s skills. (I discuss endorsements in 
Chapter 7.)

»» Give and receive recommendations from other people. (I discuss recommen-
dations in Chapter 9.)

»» Indicate your professional interests or supported causes.

»» Upload presentations, graphic design projects, or portfolio examples for 
others to view.

»» Upload videos that demonstrate a particular skill or past project.

»» Post website links to other parts of your professional identity, such as a blog, a 
website, or an e-commerce store you operate.

The best part is that you control and shape your professional identity. You decide 
what the content should be. You decide what to emphasize and what to omit. You 
decide how much information is visible to the world and how much is visible to 
your first-degree connections. (I talk more about the power of your profile in 
Chapters 2 and 3.)

Looking for a job now or later
At some point in your life, you’ll probably have to look for a job. It might be today, 
it might be a year from now, or it may be ten years from now. The job search is, in 
itself, a full-time job, and studies show that as many as 85 percent of all jobs are 
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found not through a job board such as Indeed or CareerBuilder, or a newspaper 
classified ad, but rather through a formal or informal network of contacts where 
the job isn’t even posted yet. LinkedIn makes it easy to do some of the following 
tedious job search tasks:

»» Finding the right person at a target company, such as a hiring manager in a 
certain department, to discuss immediate and future job openings

»» Getting a reference from a past boss or co-worker to use for a future job 
application

»» Finding information about a company and position before the interview

»» Enabling the right employers to find you and validate your experience and 
job potential before an interview

»» Searching posted job listings on a job board such as the one on LinkedIn

The hidden power of LinkedIn is that it helps you find jobs you weren’t looking for 
or applying to directly. This is when you’re a passive job seeker, currently employed 
but interested in the right opportunity. As of this writing, hundreds of thousands 
of recruiters are members of LinkedIn, and they constantly use the search func-
tions to go through the database and find skilled members who match their job 
search requirements. Instead of companies paying big money for resume books, 
they now have instant access to millions of qualified professionals, each of whom 
has a detailed profile with skills, experience, and recommendations already 
available.

This practice of finding passive job seekers is growing quickly on LinkedIn, mainly 
because of the following reasons:

»» Companies can run detailed searches to find the perfect candidate with all 
the right keywords and skills in his profile, and they then contact the person to 
see whether he is interested.

»» LinkedIn users demonstrate their capabilities by providing knowledge on 
the site, which gives companies insight into the passive job seeker’s capabili-
ties. Not only does LinkedIn give users the opportunity to share updates and 
knowledge, but it also hosts an extensive network of groups on the site. Each 
group runs its own discussion board of conversations, where LinkedIn users 
can pose a question or start a conversation and other LinkedIn members can 
provide insight or link to relevant articles and continue the discussion.

»» Companies can review a person’s profile to find and check references 
ahead of time and interview only people they feel would be a great match 
with their corporate culture.
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»» Employed individuals can quietly run their own searches at any time to 
see what’s available, and they can follow up online without taking off a day for 
an in-person or phone interview.

LinkedIn research shows that “people with more than 20 connections are 34 times 
more likely to be approached with a job opportunity than people with fewer than 
5 connections.” Therefore, your connections definitely influence your active or 
passive job search.

Finding out all kinds of valuable 
information
Beyond getting information about your job search, you can use the immense 
LinkedIn database of professionals to find out what skills seem to be the most 
popular in a certain industry and job title. You can discover how many project 
managers live within 50 miles of you. You can even find current or past employees 
of a company and interview them about that job. LinkedIn now has millions of 
detailed Company pages that show not only company statistics but also recent 
hires, promotions, changes, and lists of employees closely connected with you. 
(Read more about Company pages in Chapter 15.)

Best of all, LinkedIn can help you find specific information on a variety of topics. 
You can do a search to find out the interests of your next sales prospect, the name 
of a former employee you can talk to about a company you like, or how you can 
join a start-up in your target industry by reaching out to the co-founder. You can 
sit back and skim the news, or you can dive in and hunt for the facts. It all depends 
on what method best fits your goals.

Expanding your network
You have your network today, but what about the future? Whether you want to 
move up in your industry, look for a new job, start your own company, or achieve 
some other goal, one way to do it is to expand your network. LinkedIn provides a 
fertile ground to reach like-minded and well-connected professionals who share 
a common interest, experience, or group membership. The site also provides sev-
eral online mechanisms to reduce the friction of communication, so you can spend 
more time building your network instead of searching for the right person.

First and foremost, LinkedIn helps you identify and contact members of other 
people’s professional networks, and best of all, you can contact them not via a 
cold call but with your friend’s recommendation or introduction. (See Chapters 9 
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and 6, respectively, for more information.) In addition, you can find out more 
about your new contact before you send the first message, so you don’t have to 
waste time figuring out whether this is someone who could be beneficial to have 
in your network.

You can also meet new people through various groups on LinkedIn, whether it’s 
an alumni group from your old school, a group of past employees from the same 
company, or a group of people interested in improving their public speaking skills 
and contacts. LinkedIn groups help you connect with other like-minded mem-
bers, search for specific group members, and share information about the group 
with other members. (I cover LinkedIn groups in Chapter 16.)

Navigating LinkedIn
When you’re ready to get started, you can sign up for an account by checking out 
Chapter 2. Before you do, however, take a look at the following sections, which 
walk you through the different parts of the LinkedIn website so you know how to 
find all the cool features I discuss in this book.

After you log in to your LinkedIn account, you see your personal LinkedIn home 
page, as shown in Figure 1-4. You’ll use two important areas on your LinkedIn 
home page a lot, and I cover those areas in the following sections.

FIGURE 1-4: 
Your LinkedIn 

home page.
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Touring the top navigation bar
Every page on LinkedIn contains links to the major parts of the site, and I call this 
top set of links the top navigation bar throughout this book. As of this writing, the 
major parts of the top navigation bar are as follows:

»» Home: Go to your personal LinkedIn home page.

»» My Network: View your connections on LinkedIn, add new connections, and 
import new connections.

»» Jobs: View the different job searches and postings you can do on LinkedIn.

»» Messaging: Go to your Messaging inbox to communicate with other LinkedIn 
members.

»» Notifications: Go to your Notifications page to see what your LinkedIn 
connections are doing, reading, and sharing, as well as daily rundowns on 
news items, the work anniversaries and birthdays of your connections, and 
suggestions for influencers or companies you can follow on LinkedIn.

»» Me: When you start your LinkedIn account, you’ll see a generic icon in this spot. 
After you add a profile picture to your LinkedIn account, the icon changes to a 
thumbnail of your profile photo. When you click the drop-down arrow, you can 
choose to access your Settings & Privacy page, access the LinkedIn Help Center 
page, or manage your LinkedIn posts, job postings, or company pages.

You have to click each element in the top navigation bar to go to that direct page. 
For the Me icon, you need to click the drop-down arrow to see the various options 
for selection, as shown in Figure 1-5.

FIGURE 1-5: 
Click the 

drop-down arrow 
to see options for 

this section.



CHAPTER 1  Looking into LinkedIn      19

05_9781119695332-ch01.indd 19	 Trim size: 7.375 in × 9.25 in� March 10, 2021 4:28 PM

Finally, other features typically appear along the top right of the screen:

»» Advertise: This icon takes you directly to the LinkedIn Advertising page. I 
discuss using LinkedIn Ads in more depth in Chapter 18.

If you don’t see Advertise as its own option, you can find it as an option in the 
Work drop-down list.

»» Work: When you click the drop-down arrow, you can either access a number 
of LinkedIn services, such as LinkedIn groups, ads, ProFinder, and job 
postings, or go straight to one of LinkedIn’s business services, such as Talent 
Solutions, Sales Solutions, or Learning Solutions.

At the very bottom of this drop-down list is the Create a Company Page 
option, where you can build a Company page. You’ll be using this link when 
you explore Company pages in Chapter 15.

Looking at the Settings & Privacy page
If you need to update any aspect of your LinkedIn account, click the Me icon, and 
then select the Settings & Privacy option. The page shown in Figure 1-6 appears.

Following are the settings you can access from this page:

»» Account Preferences: Update your profile, language, and security settings; 
upgrade, downgrade, or cancel your LinkedIn account; connect your LinkedIn 
account to Microsoft or Twitter, and more.

FIGURE 1-6: 
You can change 

the details of 
your LinkedIn 

account.
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»» Sign in & security: Update email addresses, phone numbers, and your 
password, and enable two-step verification to access your account.

»» Visibility: Set how much of your profile is accessible by your contacts and 
how much information you want to make available to your network in terms 
of profile or status updates. Control your data and advertising preferences.

»» Communications: Set the frequency of the emails you receive from LinkedIn 
and which LinkedIn partners can reach you. Select how other LinkedIn 
members can communicate with you and who can send you invitations.

»» Data privacy: Manage how LinkedIn uses your data, set your job-seeking 
preferences, and manage your connection to other functions in programs 
such as Microsoft Word.

You spend more time on how to properly use these settings for your benefit in 
Chapter 11. For now, it’s important to know where to find the Settings page in case 
you need to change something about your account.

Understanding LinkedIn Costs  
and Benefits

Signing up for LinkedIn is free, and many functions are open to all account hold-
ers, so you can take advantage of most of the opportunities that LinkedIn offers. 
You don’t have to pay a setup or registration fee, but you can pay a monthly fee for 
a premium account to get additional functions or communication options. Finally, 
tailored solutions are available for corporations that want to use LinkedIn as a 
source for hiring quality candidates.

Weighing free versus paid accounts
There’s not much difference between a free account and a paid account on Linke-
dIn. And the basic (free) account is anything but basic in usage.

Your free account with LinkedIn allows you to use most of LinkedIn’s most popu-
lar features, including the following:

»» Build a network of connections with no limits on size or numbers.

»» Reconnect with any member of the LinkedIn network, provided that he or she 
knows you and agrees to connect with you.
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»» Create a professional and detailed LinkedIn profile.

»» Give and receive an unlimited number of recommendations.

»» Join up to 100 or create up to 30 different LinkedIn groups.

»» Perform an unlimited number of searches for LinkedIn members in your 
extended network of first- and second-degree members plus group members.

If you want to step up to a paid account, some of the main features include these:

»» Send a message to anyone in the LinkedIn community — regardless of 
whether he or she is in your extended network — through an InMail messag-
ing service. (Note: You get a limited number of InMail credits depending on 
your paid account level.)

»» View more LinkedIn profile information of people not in your LinkedIn 
network when you conduct advanced searches.

»» See more LinkedIn network profile information when you conduct advanced 
searches.

»» See who has viewed your profile (if those viewers have not configured their 
settings to be anonymous when viewing profiles) and how they arrived at 
your profile.

»» Obtain membership in the Open Profile program, which gives you unlimited 
Open Profile messages.

Comparing the paid accounts
LinkedIn offers a few levels of paid accounts, each with a specific level of benefits. 
For the most up-to-date packages that LinkedIn offers, check out the Free and 
Paid Accounts Help page at http://www.linkedin.com/premium/products, as 
shown in Figure 1-7. You can also click the Try Premium for Free link at the top 
right of your screen to see a comparison of the paid accounts.

Every premium account comes with certain benefits regardless of the level you 
choose. These benefits include

»» Open Profile network membership

»» Unlimited Open Profile messages

»» Ability to see who viewed your profile

»» Access to premium content

»» One-business-day customer service for your LinkedIn questions
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As of this writing, LinkedIn offers a variety of premium packages targeted at indi-
vidual users: Premium Career, Premium Business, Premium Sales, and Premium 
Hiring. Each account level comes with specific benefits:

»» Premium Career: $29.99 per month, billed monthly, or $239.88 per year 
when you buy an annual subscription, at a 33 percent savings. This account 
includes the following:

•	 Five InMail credits per month, which allow you to contact any LinkedIn 
member regardless of whether he or she is in your network, as long as the 
other member agreed to receive InMail messages

•	 Ability to see who viewed your profile in the last 90 days and how they 
located you

Even with this feature in a premium account, if the other person has her 
privacy settings configured to remove her visibility, you won’t see her name 
when you look at who viewed your profile.

•	 Access to millions of online video courses taught by industry experts in the 
LinkedIn Learning library

•	 Salary insights that show you salary details when browsing job listings, 
without having to share your own personal data

•	 Applicant insights to see how you (and your skill set) compare to other 
candidates for a potential job

•	 Featured Applicant status when a recruiter searches for applicants, which 
means you are moved to the top section of a recruiter’s search screen

FIGURE 1-7: 
Learn about 

different paid 
account features 

on LinkedIn.
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»» Premium Business: $59.99 per month, billed monthly, or $575.88 per year 
when you buy an annual subscription, at a 20 percent savings. This account 
includes the following:

•	 Fifteen InMail credits per month (see Chapter 6 for more on InMail)

•	 Ability to view unlimited profiles when you perform a LinkedIn search, 
including any third-degree network members

•	 Ability to see who viewed your profile in the last 90 days and how they 
located you

•	 Business insights that give you the most up-to-date trends and information 
on how a company’s growth rate and hiring trends are projecting, so you 
can research companies more effectively

•	 Many of the benefits of the Premium Career account, such as LinkedIn 
Learning, and applicant and salary insights

»» Premium Sales (or Sales Navigator Professional): $79.99 per month, billed 
monthly, or $779.88 per year when you buy an annual subscription, at a 19 
percent savings. This account includes the following:

•	 Twenty InMails per month

•	 Help in finding recommended leads to reach out to, insight into how to 
reach out to them, and the ability to save the leads to your account and to 
create, organize, and keep track of leads and accounts through lists

•	 Real-time updates on your leads and accounts when they post updates 
such as job changes or company growth

•	 Lead Builder and Recommendation tools to help you find the right people 
to close the deal in your sales life

»» Premium Hiring (a.k.a. Recruiter Lite): $119.95 per month, billed monthly, 
or $1,199.40 per year when you buy an annual subscription, at a 16 percent 
savings. This account includes these features:

•	 Thirty InMails per month

•	 Advanced search engines geared for recruiting to help you find top talent 
even faster, and a guided search experience to navigate the LinkedIn 
network efficiently

•	 Smart Suggestions tools to help you find potential qualified candidates for 
your job listing that you may not initially considered

•	 Ability to create projects in LinkedIn, where you can track the progress of 
multiple applicants in a potential pool, categorize people in folders, attach 
notes to profiles, and set up automated reminders
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Upgrading to a premium account
What’s the value in getting a premium account? Besides the features listed in the 
previous section for each account level, premium accounts are designed to give 
you more attention in areas such as job searches. When an employer lists a job 
posting and collects applications through LinkedIn, premium account holders 
show up at the top of the applicant list (similar to the Sponsored result in a Google 
search) with a Featured Applicant status next to their name. LinkedIn provides 
special content in the form of emails, video tutorials, and articles that provide job 
search and professional development tips and advice from leaders in the industry. 
Finally, you get to see who has viewed your profile, which can be helpful when 
you’re applying for jobs or trying to set up business deals. A premium account is 
not essential for everyone, so consider what you need from your LinkedIn experi-
ence and decide if upgrading is right for you.

As of this writing, LinkedIn gives you the option to try any premium plan for free 
during the first month, and it automatically charges your credit card each month 
afterward for the full amount, unless you bought a yearly plan, for which the 
charges renew every 12 months.

To upgrade to a premium account, I highly recommend starting by creating your 
free account and using the various functions on LinkedIn. If you find that after 
some usage, you need to reach the larger community and take advantage of some 
of the premium account features, you can always upgrade your account and keep 
all your profile and network information that you previously defined.

If you’re in charge of human resource functions at a small, medium, or large com-
pany and you are interested in using the Recruiter functions for your company, 
don’t follow the steps in this section. Instead, visit https://business.linkedin.
com/talent-solutions for more information on its Talent Solutions.

To subscribe to a premium account, just follow these steps. (You must have cre-
ated a LinkedIn account already; see Chapter 2 for details.)

1.	 Go to the LinkedIn home page at https://www.linkedin.com.

2.	 Click the Me icon on the top navigation bar, and then click the Try 
Premium Free For 1 Month link in the drop-down list that appears, below 
the Account header.

In some cases, you’ll see a Try Premium Free link on the top navigation bar to 
the right of the work drop-down menu. Click that link to proceed.

LinkedIn asks you a series of questions to help recommend a plan.
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3.	 Answer the questions LinkedIn posts and click Next after each question.

The Premium Products page appears.

4.	 Click the Select Plan button to display that premium account’s specific 
options, as shown in Figure 1-8.

LinkedIn accepts PayPal, Visa, MasterCard, American Express, or Discover to 
pay for your premium account. If paying by credit card, make sure the billing 
address you provide matches the credit card billing address on file.

5.	 Click the blue Start My Free Month button for the premium level to which 
you want to upgrade.

6.	 When asked to confirm if you want monthly or annual billing, click the 
type you want.

7.	 Select the radio button beside the credit card or PayPal option to bring 
up the specific payment fields. Fill in the appropriate billing information, 
as shown in Figure 1-9, and then click the Review Order button.

8.	 Verify the information you’ve provided, and review the terms in the 
Review Your Order box.

If you want, click the links to review LinkedIn’s terms of service, refund policy, 
and how to cancel.

9.	 Click the blue Start Your Free Trial button to complete the process.

FIGURE 1-8: 
Review the 

options for the 
premium account 

you are 
considering.
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That’s it! Expect to get emails from LinkedIn to help explain and demonstrate the 
new features that you can take advantage of on the website.

If you decide to stop subscribing to a LinkedIn Premium account, you must go to 
your Settings & Privacy page, click Account Preferences on the left, scroll down to 
the Subscriptions & Payments section, and then either click Switch Plans to change 
the level of your premium subscription or click the Cancel Subscription link to 
cancel your premium account. Follow the on-screen instructions to switch or can-
cel your Premium subscription. (See “Looking at the Settings & Privacy page,” 
earlier in this chapter, for information about how to reach and use this page.)

FIGURE 1-9: 
Enter your billing 

information.


