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Indian Premier League (IPL) cricket season, 24, 200-202
Individual Video Partnership (IVP) program, 23, 175-176
Individual Video Program, 133
influence, 104
information, 104
InPLay tool, 340-343, 342-343
“Inside the PiperSport - the New Light Sport Aircraft from
Piper (HD)” video, 401, 401, 405
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“Insight About Insight! (Christian Bale Edition)” video,
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“Insight... IN SPACE!” video, 292, 292
Insight Discovery link, 332-333, 332
Insight Subscribers report, 335
inspiration, video value from, 46
“Inspired Bicycles - Danny MacAskill April 2009” video,
142-145, 143-144
interactive broadcast platforms, 219-220, 219
interactive commentary, 16
interactive watch experience, 168
interactivity in Will It Blend?, 373
interest-based ads, 21
International Consumer Electronics Show, 66
“Internet and Campaign 2010, The report, 363, 363
interpersonal relationships in Paul Revere’s ride, 278-281,
278-280
“Introducing Google TV and optimizing sites for TV at
SES Chicago 2010 video, 415, 415
“Introducing YouTube Trends (Feat. The Gregory
Brothers)” video, 424
“Introducing YouTube World View” video, 288, 288
InVideo ads
launching, 13
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invisible primary, 56
“Iowa Caucus Victory Speech” video, 380, 381
IPL (Indian Premier League) cricket season, 24, 200-202
“Irksome Citris, The”, 454
Irlweg, Ms., 46
Isaac (user)
green screen, 82
lighting, 79, 79
pans and tilts, 78, 78
It Gets Better project, 430
Itzkoff, Dave, 6
IVP (Individual Video Partnership) program, 23, 175-176
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Jakobi, Nick, 337
James, Kevin, 113
Jarboe, Greg
“Greg Jarboe of SEO-PR discusses YouTube Case
Study” video, 311-312, 312-313
on intrinsic value of videos, 46
at Lotus, 368
at TubeMogul, 338, 338
Jarboe, Nancy, 104
JayFunk, 61
“Jeff Dunham - Achmed the Dead Terrorist” video,
153-155, 153
Jerk, The, 54
“Jill” episode, 286
“Jill Carroll story, The” video, 59-60, 59
Jin the Emcee, 380
Jive, 358
“JK Wedding Entrance Dance” video, 129-131, 129
JohnMcCaindotcom channel, 383
Johnson, Navin R. (character), 54

jokes/bloopers/funny clips (comedy) content type, 42, 42
Jones, Terry, 393

“Josh’s Band” video, 141

Joy, Kathryn, 448

Jue, Toliver, 414

Junee, Ryan, 22

Just So Stories (Kipling), 242, 250

“Justin Bieber - Baby ft. Ludacris” video, 149-151, 149
Justin.tv, 221-222, 221

JVC Picsio GC-FM2 camcorder, 67

Kallman, Eric, 137
Kamangar, Salar, 422-423
Karim, Jawed, 3-4
Kaushik, Avinash, 327, 357
Kawasaki, Guy, 45-47
KBI Development System, 363-365, 365
KDPaine & Partners, 363-365, 365
Kedersha, Kip, 183
Keeler, Wee Willie, 9, 452
KEI (keyword effectiveness index), 248, 248
Kelleman, Terrence, 316-317, 439
Kelley, Rebecca, 361
“Ken Block Gymkhana Two The Infomercial” video,
145-147, 145-146
“Ken Block’s Gymkhana Three, Part 2; Ultimate
Playground; ’Autodrome, France” video, 146, 146
Kennedy, John F., 188
Kerns, Jamie, 95-96
Kerschbaum, Joseph, 101-102
key events in storytelling, 118
key lights, 80
Key of Awesome, 157
“Key of Awesome: Tik Tok Kesha Parody: Glitter Puke -
Key of Awe$ome #13” video, 156-157, 156
“Keys to Chromakey, The: How To Use A Green Screen”
video, 82
keyword effectiveness index (KEI), 248, 248
Keyword Tool, 245-246, 245
KeywordDiscovery.com, 248
keywords, 241-242
autocomplete suggestions, 244-245, 244
brainstorming suggestions, 242-243
effectiveness, 248, 248
Keyword Tool, 245-246, 245
tools, 246-248, 247
“Keywords of a ‘Revolution’ post (Alloca), 427, 427
KICK-ASS film, 260-261, 260
Kick Butt Index, 364
Kikla, Julie, 249, 251, 254-256, 294, 298
Kilar, Jason, 226
“King’s Speech Movie Trailer Official (HD), The” video,
428,428
Kipling, Rudyard, 242, 250
“Kitten Still Loves Puppy” video, 296
“Kiwi!” cartoon, 11
Klonick, Kate, 370
Knapp, Sean, 225
Kodak Playsport Zx3 camcorder, 67
Kofman, Igor, 24
Kolowich, Michael, 31
interview, 404-408, 406
on Mitt TV, 54-55
PiperSport, 399-400
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Google Analytics report, 351
subtitles, 88-89, 89
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LaRosa, Chris, 129-130
Lasswell, Harold, 57-58, 279
Last Lecture, 104-107, 105
later adopters, 31, 32
Laughing Squid, 37
launching of YouTube, 5-7, 6
Lavigne, Avril, 255
“Lazy Sunday” video, 6-7
Le Griffon ship, 204
Learmonth, Michael, 234, 378, 381-382
“Leave Britney Alone!” video, 16, 108
Lee, Curtis, 293
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Levin, Arnie, 369
Levinator2$ user, 285
“Life Around Home” channel, 261, 261
“Life before YouTube” article (Tryhorn), 2
“Life in a Day”, 413, 413, 417
“Light sport aircraft PiperSport social media case study”
video, 399
light sports aircraft company
Kolowich interview, 404-408, 406
success story, 399-404, 399, 401-404
lighting sources, 79-80, 79
Lindeman, Teresa F., 287
line of demarcation, 204
links
in descriptions, 252
sending to bloggers, 308-310
to videos, 267
Links Followed To This Video metric, 299, 332-333
Linus Tech Tips, 298-299, 298
LisaNova channel, 440
“Listening, Understanding and Predicting the Impacts of
Social Media on Your Business” video, 365
Liu, Matthew, 18, 19, 93
Live Search Video, 207
live streaming, 196
election results, 415

events, 196-197, 196
FMLE for, 198-199
Indian Premier League cricket, 200-202
problems, 200-202
scheduling, 199
startup process, 197-198, 197
introduction of, 414
YouTube Live, 420
and YouTube partners, 180
LiveStrong.com, 230
local versions, 12
Location field in accounts, 167
Location of player when viewed metric, 332-333
LockerGnome
camcorder reviews, 66
overview, 299-301, 300
Loder, Asjylyn, 183
logoless player, 438
lonelygirl15, 11-12, 107
Longfellow, Henry Wadsworth, 279-280
Longino, Carlo, 216-217
“Look Who Is Monetizing their 15 Minutes of Fame on
YouTube” post, 414
Louderback, Jim, 344-345
Lovinsky, Noam, 453

Ma, Olivia, 307, 412

MacAskill, Danny, 142-145, 143-144

Macdonald, Kevin, 413

MacGyver TV show, 18

machinima channel, 263, 263

MacKenzie, Alexander, 205

Madden, Mary, 34-36

Madyeti47 channel, 11

Magical Trevor character, 444

“Make a Dull Industry Fun” campaign, 420

“Making of YouTube, The” video, 3

Mallette, Pattie, 150

Mandel, Howie, 99

Mann, Juan, 109-110

Manzi, Jim, 368

Map Overlay report, 351

Map Room, 326-327

Margaret, Princess, 421

Marine, David, 315

marine oil spill, 185-187, 186

“Mario: Game Over” video, 254, 254

market share chart, 8, 8

marketing, 27
channels, 440-441, 441
content quality, 438—439, 439-440
content types, 42-47, 42-45
demographics. See demographic data
four Ps vs. five Ws and an H, 28-33, 28-29, 32
future, 435, 435
optimizing videos, 442-444, 442-443, 445
overview, 57-62, 57-60
strategy overview, 436-438, 436-437
success stories, 449-452, 451
viral videos, 52-56, 52-53
when and where, 47-51, 48, 50
YouTube alternatives, 441-442
YouTube Insight. See YouTube Insight

H
[=)]
w

XddNI



4

-]
o

INDEX ®
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“Marketing with Video” presentation (Reider), 133-134
Martin, Steve, 54
Maryrose (staff member), 7
Mashable Global Ads Chart, 73
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“Matt Cutts, Google, discusses mobile search at SES San
Jose 2008 video, 311-312, 312
Mayer, Marissa, 12
Mayle, Doug, 416
McCain, John, 56, 378, 384-385
McCarthy, Caroline, 161
McGirt, Ellen, 381
McGowan, Matt, 446-447, 449
McKee, Robert, 57
“Me at the zoo” video, 4, 4
“Mean Kitty Song, The” video, 182
Measure What Matters, Online Tools for Understanding
Customers, Social Media, Engagement, and Key
Relationships (Paine), 363
Measurement Standard, The, 364
measurements. See YouTube Insight
Measuring Public Relationships (Paine), 363
Media RSS (MRSS), 267, 271, 302, 306-307
memes, 158, 161
Meng, Tham Khai, 259
“Mer de I’Ouest™, 204
Metacafe, 210-211, 210
metadata
description, 267
guidelines, 295, 295
metrics
brand channels, 188, 194-195
InPlay, 341-342
Insight. See YouTube Insight
TubeMogul, 339-340, 341
video views, 330-333, 330-331
“Michael Buckley’s Secrets to YouTube Success” video,
293-294, 294
“Michael Fisher of Coldwell Banker discusses On
Location’s successful viral marketing campaigns”
video, 313-315, 314-315
Middle East, 427
Middlesex Alarm map, 280, 280
Middleton, Catherine, 29, 29, 220, 421
Milian, Mark, 159-160
Miller, Claire Cain
on Next New Networks, 158
on Orabrush, 322
political campaigns, 384
Miller, Liz Shannon, 453
Miller, Michael, 373
Miller, Sunlen, 187
“Million Ways, A” video, 111
Mindshare, 450-452
mirror-split technique, 91
Mitt Romney for President campaign, 54
Mitt TV, 54-56
mobile videos, 180
Insight data, 333
launching, 15
Mobile Website, 413
Moderator, 288-289, 288, 412
modules, channel, 171-172, 171
Mohan, Neal, 101
monetizing content, 175-176

Monty Python
Goldstone interview, 396-399, 397, 399
success story, 393-395, 394-395
Monty Python and the Holy Grail, 393, 396
Monty Python Channel, The, 393, 394
“Monty Python Channel on YouTube, The” video,
393-395, 394
Monty Python’s Flying Circus, 393, 396
Monty Python’s Life of Brian, 393, 396
Monty Python’s Spamalot, 393
Monty Python’s The Meaning of Life, 393, 396
Mooallem, Jon, 155
Mooney, Richard, 126
Moore, Peter, 286
Moore, Shimon, 109-110
Moran, David, 287
Morgan, Piers, 99
Morrissey, Brian, 184
Most Adorable award, 11
“Most Popular ‘Ted Talks’, The” post (Alloca), 429
MotionMaker group, 209
Movie Magic program, 75
Movie Maker video editing software, 68
movies and TV show videos viewers, 45, 45
“Moving to Windows 7” video, 345-346
Mr. Gumby, 395, 395
MRSS (Media RSS), 267, 271, 302, 306-307
Muchmore, Michael, 69
Mulliken, Lydia, 310
multiple languages, 88-89, 89
Murdoch, Rupert, 214
Murphy, Ryan, 113
music, 73
“Music and Video Downloading” report, 362
“Music Is My Hot Hot Sex” song, 255
musical vignettes, 112
Musician of the Year award, 11
Musicians account type, 169
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Mustafa, Isaiah, 137, 360
My World album, 150
MyAlltop, 455
Mycoskie, Blake, 43
MyDamnChannel channel, 328
Myspace Video, 213-215, 214

nalts channel, 440

names of brand channels, 259-260, 259-260

Nandy, Palash, 247, 415

Naslund, Amber, 358

natural sound, 80-82, 81

navigation, 181

NBC Universal, 21

Neff, Jack, 139

Neilsen Netview stats, 33

Nelson, Dru, 236

nesting dolls technique, 251, 251

networking, 181

“New Era Commercial - The Trash Talking Begins” video,
284,284

New York Habitat, 165, 166, 210

“NEW YORK SNOW STORM 12/26/2010 BROOKLYN
NY HD” video, 425, 425
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news/current events content type, 42, 42

news videos, 307-308

Next New Networks, 155158, 155-156, 197, 418

“Nicholas Fox, Google, on future of search advertising at
SES San Jose 2009 video, 447

Niederhauser, Abe, 321-322

“Night in TV ads” video, 141

“Nine Classic Camera Moves” (Schaller), 77-78

Non-profit account type, 169

Nordwind, Tim, 111-112

Northwest Passage, 204-205, 205

“Now We Can Eat” video, 288

“NPR’s Scott Simon: How to Tell a Story” video, 70, 71

“NSFW. A hunter shoots a bear!” video, 454, 454
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Obama, Barack
Chaudhary interview, 385-393, 386-389, 391-392
CNN/YouTube Debate, 12, 13
“Hillary 1984 video response, 342-343
live interview, 24
online videos, 56
performance for, 150
presidential campaign, 378-385, 378-379, 381-383
YouTube interview, 417
Obama, Michelle, 150
“Obama and Politics 2.0: Documenting History in Real-
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Obama for America, 378, 380
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“Obama Speech: - A More Perfect Union” video,
382,382,388
“Obama’s 2011 Correspondents’ Speech Draws Millions of
Views” post (Alloca), 433
“Obama’s Auteur” article (Anburajan), 380
“Obama’s Video Guru Speaks: How We Owned the
YouTube Primary” article (Learmouth), 381
Occam’s Razor blog, 327
O’Farrell, Brad
on Gurus accounts, 169
on Insight, 328-329
and Keyboard Cat, 159-161, 160
on spam, 283
on tags, 254
video advice, 106
on video editing software, 68
on video responses, 286
YouTube team interaction, 292
Official Content Partners group, 209
official launching of YouTube, 5-7, 6
Ogilvy, David, 252
Ogilvy & Mather company, 259
Ogilvy on Advertising (Ogilvy), 252
Ohye, Maile, 414
oil spill, 185-187, 186
OK Go band, 111-112
“OK Go - Here It Goes Again” video, 110-112, 111
“Old Spice | The Man Your Man Could Smell Like”
video, 137-139, 137-138
Old Spice Guy, 360
Oldsmobile marketing, 30-31
O’Leary, Noreen, 138
On Location channel, 313-315, 314

100 million mark passed, 8

OneLoad video distribution service, 306

#OnionPulitzer Campaign, 36-37, 36-38

online discussions, 288-289, 288

Online Nation, 113

“Online Video & the Media Industry Quarterly Research

Report”, 346

online video case studies, 310-311, 311
BeautyChoice.com, 317-320, 319-320
“Dynomighty YouTube video marketing case study”,

316-317, 316-317

“Greg Jarboe of SEO-PR Discuss YouTube Case Study”,

311-312,312-313
“Michael Fisher of Coldwell Banker discusses On
Location’s successful viral marketing campaigns”,
313-315, 314-315
Orabrush, 320-323, 322-323
“Online Video Offers Low-Cost Marketing for Your
Company” guide (Pattison), 440
online video platforms, 222-223, 222
Brightcove, 223-224,223
Demand Media, 230-232, 230
Hulu, 225-227,226-227
Ooyala, 224-225,225
VEVO, 228-229, 228
“Online Video Production Best Practices - A Discussion
with Arun Chaudhary from Obama for America”
video, 378, 378
“Online Video” report, 362
“Online Video Update - The Next Wave” session, 312
Ooyala video platform vendor, 224-225,225
Open Audio from Video feature, 81
“Opencast Project Open House at UC Berkeley” video, 89
opinion leaders, 39
in Paul Revere’s Ride, 281
prudent judgment, 49, 51
video discovery by, 47-48, 48
optimizing video, 239, 258
correct approach, 254-256, 257
defined, 241
descriptions, 251-253
keywords. See keywords
overview, 240-241, 442444, 442-443, 445
ratings, 257-258, 258
search rankings, 249-250
tags, 253-254, 254
titles, 250-251, 251
Web. See Web video optimization
Orabrush product, 320-323, 322-323
“Orabrush YouTube story, The: How to build your brand
using video” video, 322, 323
Orange brand, 210
Organ, Michael, 390
Organizing for America, 389
original content, 180
Orlova, Marina, 14
Osbourne, Sharon, 99
Other Channel Links tool, 181, 190
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“Painting with Pictures” show, 64
Palin, Michael, 393
Palmer, Benjamin, 146
pan camera technique, 77-78
Panasonic HDC-SDT750 camcorder, 67
parallel 3D method, 90
Pareto principle, 35
Paris Hilton Channel, 97
Parnell, Chris, 40
Parr, Ben, 158, 454
Participatory Video Ad (PVA), 97
Partner Watch ads, 93-96, 94, 96
partners. See YouTube partners
Partridge, Tim, 413, 417
past year changes, 411-423, 413, 415-416, 418-420, 422
patterns of viewership, 55
Pattison, Kermit, 440-441
Paul Revere’s ride
history, 278-281, 278-280
message relaying, 310-311, 311
routes, 301-302, 302
Paul Revere’s Ride (Fischer), 279-280
Pausch, Randy, 104-107, 104
Pay-Per-Click Search Engine Marketing: An Hour a Day
(Szetela and Kerschbaum), 101, 101
PCMag.com
camcorder reviews, 66
video editing software reviews, 69
Pedersen, Ryan, 450
pedestal camera technique, 77
People’s Republic of China video hosting services,
211-213,212-213
perceptions, 26
Permission Marketing: Turning Strangers into Friends
and Friends into Customers (Godin), 311
Petercoffin (user), 291
Peterson, Jill, 129
Pew Internet & American Life Project report
demographics, 34-36
formation of, 362
political videos, 56, 383-384
“State of Online Video, The”, 44-45, 45
study selection, 363
video sharing activity, 49, 51
Pew Research Center, 362-363, 363, 382
Pew Trusts, 362
Phan, Michelle, 318
Photobucket hosting service, 218-219, 218
Pickering, Jonti “Weebl”, 444
Pickett, Tom, 418
PiperSport company
channel, 402, 402
Facebook, 402-403, 403
Kolowich interview, 404-408, 406
success story, 399-404, 399, 401-404
Twitter feed, 403-404, 404
Pirillo, Chris, 292, 299-301, 300
Place in marketing mix, 30
“Play him off, Keyboard Cat” video, 158-161, 159-160
playlists
channels, 172-174, 173-174
guidelines, 296-297, 297
PlayTime tool, 340
PlayTime Video Ad Platform, 232, 237-238, 237
point of view in storytelling, 118
“Pokemon Theme Music Video” video, 148

political campaigns
Chaudhary interview, 385-393, 386-389, 391-392
Obama, 378-385, 378-379, 381-383
political videos, 45, 45
Politicians account type, 169
Pollack, Alye, 430
Pollack, Sara, 21
Popkin, Helen A. S., 16
popularity index, 331, 331
Portobello Mushroom Six Dollar Burger campaign,
184-185, 185
Postcode field in accounts, 167
posting video responses, 284-286, 285-286
“Potter Puppet Pals: The Mysterious Ticking Noise” video,
112-114, 112
POYKPAC comedy group, 254
PR Measurement Blog, 364
Premium Products, 339-340
Prescott, LeeAnn, 6, 9-10, 40
Prescott, Samuel, 281, 310
“President Obama at the 2011 White House
Correspondents’ Dinner” video, 433, 433
“President Obama on Death of Osama bin Laden” video,
434,434
presidential campaigns
Chaudhary interview, 385-393, 386-389, 391-392
Obama, 378-385, 378-379, 381-383
prettylola89 (user), 37
Price in marketing mix, 30
primetime TV shows, 225-227,226-227
Prison Break, 97
Product in marketing mix, 30
“Product placement on steroids with Jordan Blum,
Beautychoice.com at SES New York 2010” video,
319, 320
product placement secrets, 317-320, 319-320
Professional Unboxer, 298
profile icons, 191
profile section for brand channels, 189
Promoted Videos
launching, 18-19, 19
Orabrush product, 321
overview, 92-93, 93, 265-266
pricing change, 421
views, 414
promoting content, 30, 181-182, 265-267, 266
propaganda, 57-58
Propaganda Technique in the World War (Lasswell), 57
Prospect in marketing mix, 31
Puente, Maria, 127
Pulitzer, Joseph, 232
Pulli, Gianni, 136
puppets, 153-155, 153
Purcell, Kristen, 44
PVA (Participatory Video Ad), 97
PythOnline site, 396, 396
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quality
ads, 95
content, 176, 180, 438-439, 439-440
Queen of England, 14
Quinn, Sean, 378



rack focus camera technique, 78
Radeon Direct X11 video card, 298
Radiané social media monitoring, 358, 359
Raghavan, Ramya, 415, 417
Rainie, Lee, 362, 383
Rajaraman, Shiva, 21, 94
“Rampage I1I Extreme 24GB RAM Core i7 980X
SUCCESS!! Linus Tech Tips” video, 298
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rankings, search, 249-250
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Rao, Leena, 234
Raptor Resource Project, 220
ratings, allowing and asking for, 257-258, 258
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Real-Time Marketing and PR: How to Instantly Engage
Your Market, Connect with Customers, and Create
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“Really Achieving Your Childhood Dreams” lecture
(Pausch), 104
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sphere” post (Goad), 361, 361
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ReelSEO guide, 455
referrers in Insight, 333
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Reider, Suzie, 31, 133-134
relationships in Paul Revere’s ride, 278-281, 278-280
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Economy (Lessig), 177
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“Renaissance Aruba Resort & Casino Hotel - Aruba,
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description, 176, 179
launching, 23
Reporters account type, 169
Reporters category for brand channels, 265, 265
reports in Google Analytics, 351, 351
Republican Debate, 13-14, 14
research from TubeMogul, 346-348, 347
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posting, 284-286, 285-286
video, 257, 284-286, 285-286
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message relaying, 310-311, 311
routes, 301-302, 302
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Reyes, Ricardo, 15
Rice, Scott, 76
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“Rivalry” campaign, 283
Robbins, Tony, 429, 429
Robertson, Hal, 80-82
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interpersonal relationships, 278, 280
on opinion leaders prudent judgment, 49, 51
overview, 31-32, 32
S-shaped diffusion curve, 35
two-step flow model, 29, 32, 60
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rollerskating video, 135-137, 135
Romney, Mitt, 54-56
Roosevelt, Franklin Delano, 57
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Rosen, Emanuel, 42-44, 43-44
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Rospars, Joe, 380, 390
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Ross, Bob, 64
Rotblat, Mark, 338
Rothman, Julia, 144
Rountree, Ellie, 160, 160
Roy, Sumantra, 248
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royal wedding, 29, 29
live streams, 220, 421
views, 432, 432
“‘Royal Wedding Entrance’ Averaging Millions of Views”
post (Alloca), 432
RSS feeds, 306-307
rumors, 49
Rushfield, Richard, 107
Russian nesting dolls technique, 251, 251
“Ryan Hupfer, HubPages, and Ren Chin, YieldBuild on
exhibiting at SES San Jose 2009” video, 447

S
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(Duncan), 75
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Google search, 333
InPlay, 342
rankings, 249-250
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Search Engine Optimization: An Hour a Day (Grappone
and Couzin), 241, 267-268
Search Engine Watch, 435, 455
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Shey, Tim, 157-158
shoe project, 43, 43
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Show Unique Users option, 331
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Sie, Trish, 111
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on clip length, 71, 416
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on time limit, 414
on YouTube Live, 420
Silvestrini, Rick, 151
Simon, Scott, 70-71
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“Next New Networks”, 155-158, 155-156
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Tryhorn, Chris, 2
TubeMogul, 338-339
attention span data, 72, 72
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United States Congress, 20
universal search, 12
University of Phoenix channel, 440
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updates, sharing, 304-305, 305
upload limit, 414, 416
uploading
process, 85-86, 85
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URLs, 267
User Manager link, 350, 350
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PlayTime, 237-238, 237
SpotXchange Video Ad Network, 236, 236
Tremor Media Video Network, 233-234, 233
video bloggers, sending links to, 308-310
video cattle drive, 345-346, 346
video codec formats, 69-70
video display ads, 190
Video Editor, introduction of, 412
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YouTube, 83-84, 84
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and Greg Jarboe” video, 435, 435
Video Metrix service data, 72
video navigators, 189
Video Onebox, 268
video partnerships. See YouTube partners
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Video Response feature, 7
video responses, 257, 284-286, 285-286
video search engine optimization (VSEO), 240-241
Video Sitemaps, 267-268
Video Targeting Tool, 246
Video Toolbox, 74, 74
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embedding, 303, 304
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production basics, 74-75, 74
3D content, 89-91, 90
annotations, 86-88, 87-88
camera techniques, 77-78, 78
captions and subtitles, 88-89, 89
lighting, 79-80, 79
sound, 80-82, 81
special effects, 82-83, 82
storyboard software, 75-77, 76
uploading, 85-86, 85
YouTube Video Editor, 83-84, 84
VideoSurf search engine, 274-275, 274
viewership analyses, 308
Views & Popularity charts, 299
views counts, 330-331, 330-331
Views graph in Insight, 330
Views map in Insight, 330-331
viral ads. See contagious viral ads
viral videos, 147-148
“Charlie bit my finger - again!”, 151-153, 151
“Jeff Dunham - Achmed the Dead Terrorist”,
153-155, 153
“Justin Bieber - Baby ft. Ludacris”, 149-151, 149
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“Play him off, Keyboard Cat”, 158-161, 159-160
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Visible Measures, 359-360, 360
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Vlogbrothers channel, 168
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video, 442
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guidelines, 267-269
Truveo, 273-274, 273
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secrets to success, 293-294, 294
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“Here It Goes Again”, 110-112, 111
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Guidelines
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YouTube Trends, 417, 424-425, 424
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