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 setting up 91–3
 slacking off 102
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 see also digital branding
brandingblog.com 70
brandwatch 72
briansolis.com 128
Brogan, Chris 11, 58, 104, 105, 

142, 164
business cards 79–80
Business2Blogger 119

Campbell-Ewald 84
Carney, Deborah 190
cashback affiliates 183
chrisbrogan.com 104, 157
chrisg.com 108–9
Click Thru Rate (CTR) 200
Coca-Cola 33
collings.co.za 70
Collings, Patrick 70
Comcast 26, 56
company literature 80
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 setting up 31
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 guest posting 157
 internal linking 151–2, 156
 journalists 115
 keyword search 153–4
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 local 161
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 sharing 154
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 tips 154–5
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 value 156
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social media 4
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 affiliates 186–7
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 basics 12–18, 115
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 future applications 127
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 steps 12
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social networking 60
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synthesio.com 72

technorati 124
toprankblog.com/category/seo 

129
trackur.com 72
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tubemogul.com 145
Tumblr 63
tweetdeck.com 83
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 advantages 21
 advertising see Promoted Tweets
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 email marketing 176
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 jargon and terminology 20
 lists 27
 origins 19
 overview 22
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 real-time customer support 28
 real-time news 28
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USPS Social Media Summit  
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 basics 133–4
 branding yourself 65
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 creation 135, 145
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 link 136
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 personal blog 133–4, 136
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 real time 143
 tags 135
 title 135
 tools and resources 145
 tracking 145
 upload 135
 user account 135
 user generated 142–3
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 length 138
 most popular page 139
 premise 138
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 shock value 138
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 title 139
Virgin America 204
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websites 74
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 cost 75
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 domain name 76
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 feedback 75
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 marketing 79–80
 media 75
 newsletter 79
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