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Action plan
about, 49, 50
leadership. See Leadership
prospects. See Prospects

Adler, Jordan, ix
American Leadership 

Foundation, 102
AmeriNOC, 141, 142
Appearance, importance of, 64–66
Apple, 10
The Arc of Ambition: Defi ning the 

Leadership Journey (Champy and 
Nohria), 105

Article marketing, 134, 135
Articlebase.com, 134
Attitudes. See Mind-set 

(business posture)
Attraction marketing

about, 111–114
interview with Ann Sieg, 114–119

Authenticity, 62, 67, 161, 162

Autoresponder services, 53, 82, 123, 
126, 145, 151, 154

AWeber, 145, 151

Barnett, Roger, 74
Basic business approach, 68, 69
Beach Money (Adler), ix
BetterNetworker.com, 123, 133
Bing, 142
Blogger/Blogspot, 141
Blogging for Prospects, 124
Blogs/blogging

ads posted on, 125
Blogger/Blogspot, 141
Blogging for Prospects, 124
content, creating, 144, 145
creating, 141, 142
Facebook links, 145
generating traffi c through 

blog comments and forums, 
132, 133
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Blogs/blogging (Continued )
interview with Ray Higdon, 

146–148
LinkedIn updates, 170
MLM Blog Code, 124
MLM Blog Secrets, 124, 140
MLM Blog Theme, 143
MLMBlog.net, 35, 139, 144
opt-in box, 145, 152
pop-ups, 152, 153
press release on launch of blog, 136
for prospects, 139–148
reading fi ve posts per day, 132, 144, 

145, 154
themes, 142–144
traffi c, building, 145, 146
triangle of trust, 140
trust level, 139, 140
TyTribble.com, 142, 144, 172
video posts, 155, 164. See also 

Videos
web hosts, 141, 142

Burg, Bob, 57
Business posture. See Mind-set 

(business posture)
The Business School for People 

Who Like Helping People 
(Kiyosaki), 22

Call to action, 89, 151, 162
Capture page, 123, 126, 145, 151, 

152, 154, 161
Carlton, John, 117
Carnegie, Dale, 63
Champy, James, 105
Character, 17, 101, 102, 104
Children, 18, 24, 26, 114–117. 

See also Work/life balance
Cinch weight loss products 

(Shaklee), 26, 30
Cold contacting, 22, 63, 71–73

Communication
asking versus telling, 12, 13, 15, 16
blogs. See Blogs/blogging
e-mail. See E-mail marketing
technology, use of, 22, 23

Company culture, 40, 65
Company selection. See Network 

marketing company, selection of
Company website, 41
Compensation plans, 36–40
Corporate leadership, 32–35
Coyle, Daniel, 118
Customer base, 39, 40

DailyMotion, 159
Dillard, Mike, 123, 124, 127
Direct sales, 23
Distributor-run companies, 32, 33
Domain names, 141, 142
Dreamhost, 141
Dreams and goals

action plan, 49, 50
childhood, 5
goal setting, 45
goal worksheet, 8
importance of, 7, 102
interview with Marcia Norfl eet, 

10–18
notebook, 7–10, 62, 125
role of, 6
visualizing, 9

E-mail marketing
autoresponder services, 53, 82, 123, 

126, 145, 151, 154
emotional connection with 

readers, 153–155
links, 155, 164
list building, 151–153

Ebooks, 114, 123, 126, 151
Economy, effect of, 118, 119
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eHow.com, 134
Elance.com, 136
Elegant Themes, 143
Emry, Aspen, 23–26
Emry, Brent, 23
Endless Referrals (Burg), 57
Enthusiasm, 10, 11, 62, 162
Examiner.com, 134
Ezinearticles.com, 134

Facebook
blog links, 145
fan page, 169
forum links, 133
friending, 168, 169
and Generation Z, 23
opportunities, 22
pay-per-click advertising, 

131, 132
press releases posted on, 136
statistics, 159, 167
TyTribble.fb, 172
use of, 14, 21, 22, 25, 54, 167–169
users, number of, 21
video links, 161–163

Falcone, Todd, 67, 68, 82–85
Family businesses, 116
Fears

objections, 73
phone calls, 78, 83, 84
public speaking, 147
sales, 155

Financial stability, 40, 41
Focus

on dreams and goals, 5, 6, 49, 102
on opportunities, 39, 40
on others, 64, 133
on products, 39, 40

Ford, Henry, 49
Forums, 133
Foursquare, 170

Free samples/offers, 123, 126, 127, 
145, 151. See also Funnel 
marketing

Freelancer.com, 136
Friends and family, contacting

authenticity, 67
basic business approach, 68, 69
clues, responding to, 67, 68
invitation to meeting, 70
lack of interest, 68
product-related approach, 69
referrals, obtaining, 70, 71
third-party call, 69

Funded proposals, 123–127
Funnel marketing, 123–127

Garfi nkel, David, 117, 118
Generation X, 23
Generation Z (the Internet 

Generation), 23
Get Altitude, 117
GetResponse, 151
Go-Giver (Burg), 57
GoDaddy.com, 6, 141, 142
Google, 142, 159–161
Google+, 170
Google AdSense, 125
Google AdWords, 131
Ground fl oor opportunities, 29, 30

Halbert, Gary, 117
Health and wellness industry, 31, 32, 

42, 43
Higdon, Ray, 146–148
How to Win Friends and Infl uence 

People (Carnegie), 63
Hubpages.com, 134
Hulu, 159

iContact, 145, 151
iLeadSystem, 152
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Income. See Compensation plans
Industry opportunities, 31, 32
Industry reputation, 17, 18
Information capture, 123, 126, 145, 

151, 152, 154, 161
The Insider Secrets to Recruiting 

Professionals, 82
Internet

blogs. See Blogs/blogging
e-mail. See E-mail marketing
lists, 53
marketing policies, 34
offl ine work balance, 36, 105
online traffi c, generating, 

131–136, 164
social media. See Social media
use of, 36, 82, 105

It’s Time for Network Marketing 
(Mann), 23

Jobs, Steve, 10

Kawasaki, Guy, 118
Keller Fay, 21
Kennedy, Dan, 117
Kern, Frank, 117, 140
Kiyosaki, Robert, viii, 22
Knol.google.com, 134

Lead capture page, 151, 152, 161. 
See also Capture page

Leadership
attributes of successful leaders, 

101, 102
corporate leadership, 32–35
importance of, 13, 103, 118, 119
interview with Bo Short, 101–106
mentoring, 35, 103
servant leadership, 12
team leadership, 35, 36, 41

LinkedIn, 131, 132, 136, 167, 169, 170

Magnetic Sponsoring (Dillard), 123, 124
Mann, John David, 23
Marketwire, 135
Marshall, Perry, 117, 118
Meetup, 170
MegaVideo, 159
Mentors

importance of, 11, 12, 26, 43, 44
and leadership, 35, 103

Metacafe, 159
Mind-set (business posture)

attributes of, 63–66
beliefs, 61, 62
enthusiasm, 62
forward-looking, 117
importance of, 61
positive attitude, 101

MLM Blog Code, 124
MLM Blog Secrets, 124, 140
MLM Blog Theme, 143
MLMBlog.net, 35, 139, 144
MyLeadSystemPro, 152
MySpace Video, 159

Network marketing
belief in industry, 61, 62
company selection. See Network 

marketing company, selection of
global sales statistics, 61

Network marketing company, 
selection of

belief in company, 61, 62
company culture, 40
company website, 41
compensation plans, 36–40
corporate leadership, 32–35
fi nancial stability, 40, 41
industries, 31, 32
opportunity-focused companies, 

39, 40
ownership of company, 33–35
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product-focused companies, 39, 40
products, 30, 31, 34, 39
public versus private companies, 40
reputation, 34, 35
research, 35, 41
security, 29, 30, 42, 61, 62
team leadership, 35, 36, 41
training and support, 35, 36, 41, 44

Ning, 170
Nohria, Nitin, 105
Norfl eet, Marcia, 10–18

Objections and questions, responding 
to, 73, 74, 96, 97

Offl ine marketing, 35, 36, 105, 
112, 148

Online traffi c, generating, 
131–136, 164

Opportunity-focused companies, 
39, 40

Opt-ins, 145, 151, 152, 162
OptimizePress, 152
Otto, Drew, 42
Otto, Pam, 42–45
Ownership of company, 33–35

Pagan, Eben, 117
Parsons, Bob, 6
Patience and perseverance, viii, ix, 

102–104
Pay-per-click advertising, 131, 132
Physical appearance, importance of, 

64–66
Pop-ups, 152, 153
PopUp Domination, 153
Presentations

face-to-face, 89
methods, 89
three-way calls, 90, 91

Press releases, 135, 136
Product-focused companies, 39, 40

Product-related approach, 69
Products, 30, 31, 34, 39
Professionals, recruiting

attitude, importance of, 81
methods for, 80
rationale for, 77–79, 81, 82
types of professionals, 78, 79

Prospects
building list of, 53–56
characteristics of successful 

partners, 17
chasing, 67, 68
cold contacting, 63, 71–73
follow-up, 84, 95–97
friends and family. See Friends and 

family, contacting
interaction with, 12, 13, 15, 16
prequalifying, 17
questions, responding to, 72–74
recruiting successful professionals, 

77–85
relationship building, 57, 58

PRWeb, 135
Public speaking, 66, 147
Public versus private companies, 40

RayHigdon.com, 146
Recruiting

funded proposals, 123–127
professionals, 77–82

Referrals, 17, 40, 53, 57, 70, 71
Relationship building, 57, 58, 105
The Renegade Network Marketer 

(Sieg), 113, 114, 124
Reputation of company, 34, 35
Research on company selection, 

35, 41
Rewards of network marketing, 

18, 26
RichDad, 133
Robbins, Rick, 144
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Salk, Jonas, 6
Schroeder, Joe, 123
Scripts, use of, 61, 72, 74, 161
Search engines, 134, 135, 139, 141, 

142, 146, 159, 170
Security (fi nancial stability) of 

company, 29, 30, 42, 61, 62
Seekingalpha.com, 134
Self-belief, 12, 49, 50, 62, 171, 172
Send Out Cards, 30
The 7 Great Lies of Network Marketing 

(Sieg), 113, 114
Shaklee Corporation, 26, 30, 74, 

101, 102
Short, Bo, viii, 72, 101–106
Sieg, Ann, 111–119, 124
Sinek, Simon, 118
Smiling, effect of, 63, 64, 162
Social Marketing Revolution, 

23, 54
Social media

blog traffi c, building, 145
company rules on use of, 34
impact of, 14, 21–23, 34
sites, 170. See also Facebook; 

LinkedIn; Twitter; YouTube
use of, 17, 25, 57, 58, 145, 167–170

Squeeze page, 151, 152. See also 
Capture page

Squidoo.com, 134
Stone, W. Clement, 9
Success factors, 105, 106, 171, 172

Team building, 119
Team leadership. See Leadership
Technology

comfort level with, 22, 23, 53
early adapters, 117
use of in training, 35, 36

Technorati.com, 134

Telephone calls
fear of making, 83, 84
three-way calls, 90, 91

Testimonials, 30, 125–127
ThemeForest, 143
Three-way calls, 90, 91
Tickle Me Elmo Ten (TMX), 

112, 113
Traffi c Geyser, 163
Training

importance of, 44
and selection of network marketing 

company, 35, 36, 41, 44
Triangle of trust, 140
Tribble, Tyler, 139, 140
Triple Dippers, 119
Trust, building, 119, 139, 140, 

154, 159
Tube Mogul, 163
Tupperware, 23
Twitter, 136, 145, 162, 163, 167, 170
TyTribble.com, 142, 144, 172
TyTribble.fb, 172

Urgency, sense of, 66

Video lead capture page, 151, 152. 
See also Capture page

Videos
benefi ts of, 159
creating, 159–162
e-mail link to, 155
keywords and tags, 160, 161
length of, 160
marketing, 163, 164
title, 160
websites, 159

Vimeo, 159
Vision, 101, 102. See also Dreams 

and goals
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Voices.yahoo.com, 134
Volunteering, 58

WAHM, 133
Warrior Forum, 133
Washington, George, 104
Website

company website, evaluating, 41
contact form, 152

Weight loss programs/products, 26, 
30, 32, 125–127

Weinzweig, Ari, 118
Wooden, John, 171
WooThemes, 143
WordPress Makeover, 144, 145
WordPress.com, 141
WordPress.org, 141–143, 153
Work/life balance, 24, 44, 45, 115

Yahoo!, 142, 159
Yelp, 170
YouTube, 142, 159, 160, 163, 167
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