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Index      561

Index
A
account icon, top bar, 150
account security, 228–229
action button, Facebook Page, 378, 

379, 386
active advertiser, 312
Activity Log, 255–258
Activity Off Meta Technologies 

page, 235
ad account settings, 482
ad campaigns with Ads Manager, 

536–537
ad copy, 508
ad creative type, 531–532
Add Bio link, 199
Add Friend, 141–142
Add Tags screen, 66
ad format, 529
adjust tool, 56–58
administrators, Facebook Page
addition of, 392–394
configuration settings (see Page 
settings, Facebook)

structure, through administrator 
view, 376–382

Adobe Express, 47

Ad Preferences section, 230–231, 
251–254

Customize Ads tab, 252
Manage Info tab, 252–254
ad relevance diagnostics,  

500–501
ad reports, 539–540
Ads Center, Facebook Page, 381
ad set settings, 521–528, 557
ad settings, 528–534, 557
ad setup options, 529
Ads Manager, 381, 458,  

473–475, 491
ad campaigns with, 536–537
creating an ad using, 516–519
Ads Payments section, 254
Ads section, 473, 475
ad transparency, 514, 515, 527
ad using Ads Manager, creation of, 

516–519
choosing ad set settings,  
521–528

choosing campaign settings,  
519–521

creating your ad, 528–534
existing post to create your ad, 
534–535
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Advantage+, 495–496
audience options, 526–527
sales campaigns, 542, 556–559
advertising
campaigns, 365
Instagram Stories, 122–124
tools, 460, 473–476
ad visuals, 509
advocates, 322
aggregated data, 251
Agorapulse, 48, 96
alternative text, 69
analytics
hashtag, 97–99
manager, 39
Android smartphones/tablets
deleting comments on, 86–87
replying to comments on, 86–87
reporting commenters, 89
anniversaries, 167
apps section, 250
artificial intelligence (AI), 310, 316
label, Instagram, 65–66
audience, 66, 458
controls, 525–526
talking to your, 118–119
audience-based advertising, 253
Audience Network, 489

audience section, 227
engagement
BC Parks Foundation, 360
Cineplex offers, 359
customer-centric experience, 
357–358

Facebook marketing planning, 
348–350

options for posts, 220–223, 227
audio, 62–64
Augmented Reality (AR), 310, 311
avatar
Facebook profile, 309
Personal Details, 234

B
background color/design, adding, 

184–185
back icon (<), 83, 170
ballet school, 332
Banana Ball’s post, 345, 346
banned hashtags, 94
BC Parks Foundation, 360
before-and-after series shots,  

119–121
behind the scenes, Facebook
preventing phishing, 260–261
preventing spam and viruses, 260
protecting minors, 259–260
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behind-the-scenes stories, 120, 122
benchmarking, 472
benchmarks setting, Facebook, 361
best customers, 324–325
best practices, for hashtags,  

93–99
Bid Cap, 506
bio, 25
Facebook, 199
Instagram
call to action, 29
Edit Profile screen, 27, 28
effective, 25–26
emojis, 25, 27
formatting, 27–28
hashtag, 27, 28
information to include, 25–27
link shortener, 30
style of, 25
for video marketing, 25, 26
website link encourages clicks, 
29–30

birthdays, 158
Bitly, 30
black background, 170
blocking comments, 85, 86
blocking section, 227
app invites, 246
event invites, 246

messages, 245–246
profiles and pages, 244–245
restricted list, 243–244
blocking users, Facebook Page, 404
blog costs, 365
book-reading site, 169
boomerang, 283, 285, 287
Boomerang setting, Instagram, 112
boosted post from Facebook page, 

512–515
boosting a post, 511
boost post, Instagram, 491
bottom menu bar, 55
branded hashtags
promotion/contest, 103–104
steps for creating, 102–103
user-generated content, 105
branding, 350–351
brand voice, 39–40
Bridgerton, upcoming season of, 251
brightness tool, 58
browser add-ons, 531
budget & schedule choices, 525
Buffer, 48, 96
business
choosing names and usernames for, 
21–24

goals, 312
integrations section, 251
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business (continued)

partner, 68
reasons for joining Instagram, 38
tools, Facebook, 487
business-is-personal paradigm, 315
Business Page, 317–318
business portfolios, 394, 450
access and permission management, 
482–483

adding user, 484–486
business settings access, 480–482
creation, 479–480
dialog box creation, 480
within meta business suite, 478–479
permissions levels, 487–488
user types, 483–484
business profile, on Instagram
connecting to Facebook page, 31–33
Contact button feature, 31, 34
edit contact information, 32–33
Edit Profile screen, 31, 32
features, 30–31
navigation of, 33–35
Promotions button, 34
Business Settings, 480–481, 484

C
call to action (CTA), 29
camera
adding, to thread, 13

icon, 300
roll, uploading from, 112–113
campaign manager, 39
campaign, multiple ads in, 535–536
campaign objective, Meta ads, 

504–506
Campaign Planner, 475
campaign settings, 519–521, 557
campaign structure, Meta ads, 

503–504
Canva, 41, 47, 423, 427
CapCut, 427
captions, in comments, 81–82
car dealers, 322
catalogs, 552, 553
Change Password button, 228
check-ins, 167, 202
Cineplex offers, 359
click bait, 416
close friends posts, 192, 222
college steps, add to Facebook, 211
ColorNote, 96
color tool, 58–59
commenters, reporting, 87–89
commenting on and off, 69
comments, 77, 81, 434
adding, 173–174
with extras, 174–175
blocking, 85, 86
deleting, 84–87
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editing and removing, 175
guidelines for, 78
including caption, 81–82
liking/replying, 175–176
mentioning followers, 82
pin, 84
on post, 271–273
responding to, 84–87
response, 444–445
reviewing, 82–87
commerce content, 550
Commerce Manager, 469, 470, 

552–556
Commerce Policy, Meta, 550, 551
community development, 358
community manager, 39
Community Standards, Instagram’s, 

78, 87–89
competition
checking out, 100–101
researching, 42–44
competitors’ hashtags, 100–101
Composer, 316
computer-based Facebook, 296
computers
deleting comments on, 84–85, 87
replying to comments on, 84–85
configuring admin settings, for 

Facebook Page. See Page settings, 
Facebook

confirmation, 135
consumer behaviors, 541
Consumer Health Privacy, 157
Contact and Basic Information section, 

212–214
contacts, right sidebar, 158–159
content
creator, 39
for Instagram Stories, 118–122
section, of News Feed post, 163
tool, 462–464
content calendar, 45–47, 419–420
content marketing, Facebook
content calendar, 419–420
creating compelling content for 
Facebook Page, 417–418

defining posting goals, 420
incentives, 420
News Feed (see News Feed, 
Facebook)

scanning, 414
staying on message, 418–420
understanding audience, 418
user engagement, 421–423
users hide posts from Page, 416, 417
visual content, 423–427
web page and Facebook Page, 
understanding difference between, 
412–414

WIFM (what’s in it for me?), 420
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Content Preferences window, 180
contests, 445, 446
hashtags for, 103–104
contrast tool, 58
conversion rate ranking, 500
conversion section, 522–524
cookies, 157
copying and pasting links to social 

networks, 79
copywriting skills, 366–367
Core Audience, 329
cost-per-click (CPC), 315, 490
cost per impression (CPM), 490
cost-per-mille (CPM), 315
cover photo, Facebook Page, 194–196, 

377–378, 386
CPC. See cost-per-click (CPC)
CPM. See cost per impression (CPM); 

cost-per-mille (CPM)
Creative Hub, 475
crisis response, 155
CRM tool. See customer relationship 

management (CRM) tool
cross-posting, 464
CSV, 335
CTA. See call to action (CTA)
custom audience, 329, 330, 332, 334, 

335, 337, 339
customer-centric experience, 357–358
customer relationship management 

(CRM) tool, 335, 467

customers interactions, 323, 324
customer value, 338, 340
Customize Ads tab, 252
custom posts, 192, 222
Custom Privacy dialog, 222–223

D
data management, 497
data restrictions, 497
deactivation, in account, 235, 236
delete, in account, 236
deleting comments
Facebook Page, 404
Instagram, 84–87
demographic targeting,  

326–327
describing photo, 62
Desktop App
Home page, 145
left sidebar, 153–158
News Feed, 152–153
right sidebar, 158–159
search engine, 151
stories, 151–152
top bar, 146–150
destination options, 530–531
details, catch-all section for, 215
direct message, sending Instagram 

Stories using, 116–118
dots icon, 188
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driving sales, 352
dynamic creative, 524
dynamic media, 556

E
earnings, 438, 473, 477
Easel.ly, 424
editing photos individually, 76
editing posts, 205–207
editing tools, 56–60
Edit Tags screen, 66
emailing, hashtags, 96
email notifications, 249–250
email service provider (ESP), 335
embedding, photo/video on web page, 

79–81
emojis
adding to bio, 25, 27
icon, 174, 185–186, 301
employer steps, add to Facebook, 210
Engage Audience, 460–462
engagement, 364, 429–430
comments, 434
response, 444–445
contests
and giveaways, 445
rules for, 446
conversing with page, 440–441
earnings, 438

event, 435
follower metrics, 438, 439
insights, 436–439
like button, 432
Page Notification, 441–444
promotion, 446–448
question, 440, 441
reactions, 433
“See insights and ads” link, 437
“. . . See more” option, 436
sharing, 435
stickers, 434
views, 437, 438
for word-of-mouth marketing, 
430–431

engagement rate ranking, 500
enriching photo, 61
envisioning your look, 40–41
ESP. See email service  

provider (ESP)
evangelists, 322
event, 435
on Facebook app, 296
posts, 165
Events Manager, 475, 476
Evernote, 96
exclamation mark, 84, 86
existing post to create ad, 534–535
exposure and brightness levels, 76
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F
Facebook, 1, 2, 4, 10, 66, 69, 70, 79, 

263, 489
account, 134
acquired Instagram, 489
Add Friend, 141–142
adding a profile picture, 137–138
ads, 315, 489, 490, 493
app, 264–265
layout and navigation, 265–270
News Feed, 270–271
audience options for posts,  
220–223

behind the scenes
preventing phishing, 260–261
preventing spam and viruses, 260
protecting minors, 259–260
business goals, 312
Confirmation, 135
content strategy, 355–357
Desktop App
Home page, 145–146
left sidebar, 153–158
News Feed, 152–153
right sidebar, 158–159
search engine, 151
stories, 151–152
top bar, 146–150
Events, 315
finding your friends, 138–139

Help Center, 150
Home page, 140–141
inbox
confirmation, 135
outreach emails, 136
Information section
catch-all section for details, 215
Contact and Basic Information 
section, 212–214
Life Events section, 216
Places Lived section, 212
Relationship section and the Family 
section, 214–215
work and education, 209–212
Insights, 361–363
Instagram business profile and, 
31–33

iPhone posts, 275–278
logo, 147
marketing potential, 312–313
power of word-of-mouth marketing, 
313–314
tools for businesses, 314–315
marketing resources, 394–395
marketing tool, 316
Mark Zuckerberg, 310, 311
Messenger app, 296–297
navigating messenger, 297–298
video calls, 301
viewing and sending messages, 
298–301
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mobile apps
Instagram, 302
Messenger Kids, 302
Threads, 302
WhatsApp, 302
mobile browser
Home page, 303–304
mobile inbox functions, 305
mobile timelines, 305
online tools of, 2
photo posts, 278–283
Facebook stories, 286–288
photos and videos to sharing, 
283–285
viewing and interacting with stories, 
289–290

pixel for websites, 315
post
commenting, 271–273
News Feed options, 273–275
Privacy Checkup page, 225–226, 
232–233
account security, 228–229
Ad Preferences section, 251–254
Ads Payments section, 254
Apps and Websites section, 250
blocking section, 243–246
business integrations section, 251
Followers and Public Content 
section, 241–243

Information and Permissions 
section, 234–235
Language and Region section, 247
Manage Accounts section, 235
notifications section, 248–250
password and security section, 234
Payouts section, 254
Personal Details, 233–234
Privacy Center, 236–238
profile and tagging section, 238–241
Share topic, 226–227
stories section, 248
privacy settings, 139, 224–225
privacy tools, 254–255
Activity Log, 255–258
reporting inappropriate content, 
258–259
view, 255
profile, 309
information, 142–143
screenshot, 310
sharing your story
editing posts, 205–207
Intro box, 207–209
life event, 203–205
post content, 200–203
shops, 542
features in, 542–550
signing up for, 133–135
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Facebook (continued)

terms and conditions, 395
timelines, 137, 193, 209, 290–291
Add Bio link, 199
cover photo, 194–196
friends, 217–218
privacy, 225
profile avatars, 293–294
profile picture, 196–199
profile video, 291–293
tabs, 216–217
topic
Ad Preferences, 230–231
Data Settings, 203
people finding on, 229–230
users, 489
feedback from, 354–355
View Shop button, 545
Facebook Business Manager, 451–452
Instagram advertising through, 31
Facebook Groups, 294–296, 311, 315
community with, 353–354
dedicated to hiking, 374
Magai uses to engage current 
customers, 375

purpose, 370, 371
Facebook marketing planning, 

343–344
audience, 348–350
content strategy, 355–357

engagement of audience
BC Parks Foundation, 360
Cineplex offers, 359
customer-centric experience, 
357–358

monitoring and reporting page, 360
Facebook Insights, 361–363
Facebook Page performance 
metrics, 363–364
setting benchmarks, 361
online and offline campaigns, 
364–365
copywriting skills, 366–367
media budget, 365–366
searching and filtering, 354, 355
steps, 346
strategy
building awareness of your brand, 
350–352
community with Facebook Group, 
353–354
driving sales, 352–353
feedback from, 354–355
value proposition, 347
word-of-mouth marketing, 344–346
Facebook Messenger, 358
Facebook News Feed, 321
Facebook Page, 315–317, 322
add/edit information about business, 
391–392

addition of administrators, 392–394
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Business Page, 317–318
business portfolio, 394
configuring admin settings for (see 
Page settings, Facebook)

creating compelling content for, 
417–418

creating, steps for, 383–388
customizing username in URL, 386, 
389–390

editing profile picture, 390
features, 369, 370
first-time customer in lifetime 
customer, 318–319

followers, 369, 371–373
limiting access, 390–391
marketing resources, 394–395
Meta Business Suite, 376
performance metrics, 363–364
vs profile, 372
purpose, 371
structure, through administrator 
view, 376–382

and web page, understanding 
difference between, 412–414

Facebook profile
blocking, 404–405
business, 371
vs Page, 372
personal, 371
in professional mode, 370–373
purpose, 370

Facebook Security Checkup, 229
face-to-face events, 365
fade tool, 59
family relationship, 214, 215
Family section, 214–215
feeling/activity information, 164
filters, 55, 75, 76
first-time customer, in lifetime 

customer, 318–319
flash icon, 52
follower metrics, 438, 439
followers, mentioning, 82
Followers section, 241–243
formatting guidelines, 335, 336
friendiversaries, 167
friends, 217–218, 266
close friends posts, 192
except post, 191, 221
finding your, 138–139
icon, 147
posts, 221
public message for, 217–218
requests, 229
specific, 222
specific posts, 191
tagging a comment, 174–175
friends-only posts, 191
full control, 487
fundraisers, 67, 155, 169
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G
Games, 155
gathering
post ideas, 41–49
user-generated content, 105
GIF icon, 174, 188
giveaways, 445
Google Ads, 315, 490, 494
Google Analytics, Instagram traffic 

and, 29–30
graphic designer, logo design and, 41
green photo/video icon, 186
Group Chat, 159
group post, 165, 167
Groups icon, 147

H
Habitat For Humanity Victoria, 

Facebook Page of, 352, 353
Hands-Free setting, Instagram, 112
“Happy Birthday” post, 217
Harrison, George, 343
hashtags, 91
adding, 92–93
banned, 94
best practices, 93–99
branded (see branded hashtags)
captions uncluttered, 93–94
competitors’, 100–101
influencer, 101–102
in Instagram bios, 27, 28

investigating, 91–93
mix, 96
number of, 94
picking up similar, 101
placing, 93–94
popular, 94–96
related, 99, 101
researching, 99–102
storing, 96–97
tracking analytics for, 97–99
Hide Post, 416, 417
hide shortcut, 156
hiding posts and people, 178–179
highlights tool, 59
high school steps, add to Facebook, 

211–212
Home
icon, 147
page, 140–141, 145–146, 303–304
Hootsuite, 48, 96
hovercard, 317
Hughes, Chris, 311

I
Iconosquare, 97–98
ideas, gathering post, 41
content calendar, 45–47
determining post content, 44–45
researching competition, 42–44
third-party scheduling and analytics 
platforms, 47–49
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inbox, 457, 465–467
confirmation, 135
outreach emails, 136
incentives, content strategy, 420
influencer hashtags, 101–102
information, 76
Information section, 234–235
catch-all section for details, 215
Contact and Basic Information 
section, 212–214

Life Events section, 216
Places Lived section, 212
Relationship section and the Family 
section, 214–215

work and education, 209–212
insights, 436–439, 457, 471–472
Instagram, 1, 2, 4, 9, 10, 302. See also 

target audience
access Threads from, 11
ads, 490
advertising, 490
assembling your team, 38
boost post, 491
business portfolio for, 394
business reasons for joining, 38
Community Standards, 78
content calendar, 45–47
determining post content, 44–45
Facebook acquired, 489
profile
bio, 25–30

business profile upgrade, 30–35
name, 23–24
photo, 24–25
username, 21–23
researching competitors, 42–44
Shop button, 545
shopping sticker, 548
team
analytics manager, 39
campaign manager, 39
community manager, 39
content creator, 39
social media manager, 38
third-party scheduling, 47–49
users, 489
Instagram Help Center, 11
Instagram shops, 542
collections in, 547
features in, 542–550
list of items, 548
offers displayed in, 549
product details, 549
Instagram Stories, 107
adding text post, 113–114
advertising, 122–124
checking out, 108–109
content to share for, 118–122
before-and-after and series shots, 
119–121
behind-the-scenes stories, 120, 122
talking to audience, 118–119
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Instagram Stories (continued)

creating, 109–112
getting started, 109–113
history of, 108
navigate between, 109
saving, 115–116
sending using direct messages, 
116–118

showing travels, 122, 123
uploading from camera roll
photo, 112–113
video, 112–113

interest-based targeting, 496
Intro box, 207–209
invite collaborator, 188
Invite feature, 351, 352
iPads
deleting comments on, 84–85
replying to comments on, 84–85
reporting commenters, 88
iPhone
app, 51
deleting comments on, 84–85
home, 265
Meta Business Suite app for, 408, 409
posts, 275–278
replying to comments on, 84–85
reporting commenters, 88
user, 264

J
Johnson, Dwayne, 154
JVC, 361

K
Kansas City, 333, 334
Kanter, Beth, 323, 326
key performance indicators, 360

L
ladder of engagement, 323–324
landing on website, 510–511
landing-page strategy for ads, 510
boosting a post, 511
landing on website, 510–511
responsive website, 511
Language section, 247
language settings, 482
Later, 48, 96, 98, 99
layout and navigation, 265–266
More icon, 267–270
search icon, 267
left sidebar
links, 157–158
shortcuts, 155–157
top section, 153–155
life event, 167, 203–205
adding, 216
Life Events section, 216
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lifetime customer, first-time customer 
in, 318–319

like and share counts, hiding, 69
like button, 432
like icon (the white heart), 83
liking, 171
pages, 172–173
LinkedIn, 79, 344, 356, 395, 447
links, 164
adding, 185
copying and pasting, social 
networks, 79

left sidebar, 157–158
link shortener, in Instagram, 30
live streaming, 358
live video post, 165, 166, 188
Llama AI model, 154
location, 65
adding, to thread, 13
information, checking in with 
your, 188

logos, designing, 40–41
Lookalike Audience, 329, 330, 332
look, envisioning your, 40–41
Loomer, Jon, 395
lux tool, 58

M
Macs, deleting comments on, 87
Magai (AI tool), 375

Manage Accounts section, 235
Manage Favorites, 181
Manage Info tab, 252–254
manpower, 259
marketing
Facebook
content strategy (see content 
marketing, Facebook)
giving valuable and interesting 
information to customers, 411
resources, 394–395
goals, Instagram, 38
assembling team, 38–39
brand voice, 39–40
envisioning look, 40–41

marketing funnel, 322–323
media budget, 365–366
media setup, 529
memorialization, 235
memory posts, 155
on Facebook, 167
mentioning followers, 82
mentions, Facebook Page,  

398, 401
Menu icon, 147–148
message, 418–420
automations, 466–467
viewing and sending, 298–301
Messaging ads, 467
messaging platforms, 311
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Messenger app, 296–297, 489
navigating messenger, 297–298
video calls, 301
viewing and sending messages, 
298–301

Messenger chatbots, 358
Messenger icon, 149
Messenger Kids, 302
Meta, 4, 9, 382, 490
Ads Manager, 491
Advantage+, 495–496
AI systems, 494
categories of ad placements, 502
Commerce Policy, 550, 551
for different audiences, 9–10
discriminatory practices, 498
elements of ad, 501–503
marketing strategy, 2, 339
News Feed algorithm, 419
online selling, 541
Page names, 385
personalized ads, 494
placements, 501
platform basic functions, 492
targeting options, 328, 496–497
uses artificial intelligence in ads, 
495–496

video content, importance of, 424
Meta Accounts Center, 499, 500
account, 334
page, 251

Meta ads, 489, 490
auction, 506
campaign objective, 504–506
different from other online ads, 
494–495

introduction, 490–492
for marketing, 492–494
using Ads Manager, 516–519
Meta Ads Library, 507
Meta AI, 154
Meta Business Suite, 335, 336, 358, 

362, 363, 376, 450–451
access from Facebook, 453–454
access from Instagram, 455
Ads Manager accessed through, 381
app for iPhone, 408, 409
business portfolios within (see 
business portfolios)

evolution, 451–452
home screen, 453, 455–457
inbox, 465–467
power of, 459
tools
advertising tools, 473–476
analyzing and reporting,  
470–473
categories, 460
by category, 459–461
content tool, 462–464
Engage Audience, 461–462
frequently accessed tool handling, 
457–458
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manage tools, 476–478
menu, 458
Meta Leads Center, 458, 467–469
product selling, 469–470
services, 469–470

Meta Community Standards, 78
Meta Leads Center, 458, 467–469
Meta Pixel, 458
Meta’s Ads Manager, 327–329
Meta’s Audience tools, 329–334
Meta’s platforms, 489
microphone icon, 300
minors, protecting, 259–260
mobile apps, Facebook family of, 425
Instagram, 302
Messenger Kids, 302
Threads, 302
WhatsApp, 302
mobile browser
Home page, 303–304
mobile inbox functions, 305
mobile timelines, 305
mobile inbox functions, 305
mobile timelines, 305
moderation settings, Facebook Page, 

403–404
monetization, 459, 469
mood stories, 288
more options, 300

Moskovitz, Dustin, 311
Mosseri, Adam, 9
multi-advertiser ads, 529
multiple ads in campaigns, 535–536
multiple photos, 73–74
music stories, 287
Musk, Elon, 9

N
name, Instagram profile, 21, 23–24
navigating messenger, 297–298
New Post screen, 67, 70, 76
News Feed, 134, 140–142, 151–153, 

161–163, 315–317
actions and content, 164–169
adjusting
hiding posts and people,  
178–179
News Feed preferences, 179–182
checking out stories, 166, 169
Facebook
algorithm affects visibility,  
414–416
sources of content views, 413
users hide posts from, 416, 417
as users home base, reasons, 
413–414
users view of content in, 412
figuring out, 183–184
Home screen, 270–271
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News Feed (continued)

interacting with
commenting, 173–176
liking, 171
liking pages, 172–173
reaction, 171–172
saving, 177–178
sharing, 176–177
options, 273–275
posts, 163–164, 190
close friends posts, 192
custom posts, 192
friends except posts, 191
friends-only posts, 191
public posts, 191
specific friends posts, 191
preferences, 179–180
Manage Favorites, 181
political content from 
accounts, 180
Reconnect, 181
Sensitive Content window, 180
snoozing, 181–182
unfollow people, 181
status updates, 182–183
adding a background color or 
design, 184–185
adding a tag, 186–187
adding links, 185
checking in with your location 
information, 188

dots icon, 188
emojis, 185–186
green photo/video icon, 186
yellow feeling/activity icon,  
187–188

stories, 189–190
Story Viewer, 170–171
next button, 55
next icon, 170
Notes app, 96
notifications, 457
icon, 149
section, 248–250

O
objectives, 492
off-Facebook previews, 242
offline campaigns, 364–365
copywriting skills, 366–367
media budget, 365–366
older age demographics, 141
one-way communication, 344
online campaigns, 364–365
copywriting skills, 366–367
media budget, 365–366
online selling, 541
organizing marketing goals and roles, 

Instagram, 38–41
outreach emails, 136
overlaid message, 195
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P
Page Notification, 441–444
Page settings, Facebook
blocking profiles and Pages, 404–405
configuring for maximum 
engagement, 398–400

configuring profanity and moderation 
settings, 403–404

deactivate/delete, 399, 400
engaging with Page content as 
profile, 408

limit visibility by region, 402, 403
limit visibility of mentioned posts, 401
mention, 398
overview, 399
post as Page on other Pages’ 
content, 408

posting content and managing with 
mobile apps, 408, 409

remove tag from single post, 402
steps, 400
switch between acting as profile and 
Page, 405–408

Pages option, 154
Paine, Katie Delahaye, 323
partial access, Facebook, 487
partnership ad settings, 528
Partnership Ads Hub, 475, 482
passkey, 228
password section, 234
Payouts section, 254

performance data, 537–539
permissions options
Facebook, 487–488
Instagram, 488
Permissions section, 234–235
Personal Details section, 233–234
personal Facebook profiles, 451–452
personalized ads, 494
personas development, 325–326
person’s profile page, 128–129
phishing, preventing, 260–261
photo-editing options, 279–283
photo posts, Facebook, 278–283
Facebook stories, 286–288
photos and videos to sharing, 
283–285

viewing and interacting with stories, 
289–290

photos, 78
adding, to thread, 13, 14
album post, 165
embedding, on web page, 79–81
icon, 300
uploading, 71–72
from camera roll, 112–113
and videos, to sharing, 283–285
Photo screen, 82
elements in, 52–53
photo-sharing post, 278–279
PicMonkey, 47, 424
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Piktochart, 424
pinning, 157
pixel, 315
pixelated photo, 25
pixel for websites, 315
placements, 501, 527, 528
Places Lived section, 212
planner, 457, 462
Planoly, 48, 96
political content, from accounts, 180
poll stories, 288
popular hashtags, 94–96
post content, 200–203
determining, 44–45
posting
determining content, 44–45
gathering ideas, 41–49
photos, 70–71
post options, 273–275
Post screen, 83
privacy
information, 164
regulations, 496
settings, 139
tools, 254–255
Activity Log, 255–258
reporting inappropriate content, 
258–259
view, 255

Privacy Center, 236–238

Privacy Checkup page, on Facebook, 
225–226, 232–233

account security, 228–229
Ad Preferences section, 251–254
Ads Payments section, 254
Apps and Websites section, 250
blocking section, 243–246
business integrations section, 251
Followers and Public Content section, 
241–243

Information and Permissions section, 
234–235

Language and Region section, 247
Manage Accounts section, 235
notifications section, 248–250
password and security section, 234
Payouts section, 254
Personal Details, 233–234
Privacy Center, 236–238
profile and tagging section, 238–241
Share topic, 226–227
stories section, 248
privacy freak-out, 231
Privacy Tour button, 139
profanity and moderation settings, 

Facebook Page, 403–404
professional dashboard, Facebook 

Page, 381
Professional Dashboard icon, 147
Professional list, 222
professional mode, in profile, 19–25, 

370–373
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profile, 19
avatars, 293–294
information, 142–143
Instagram, 19–20
components, 20
photo, 24–25
professional, 19–25
section, 238–241
setting up, 19–35
video, 291–293
Profile Information section,  

226–227, 230
profile picture, 168, 194
adding, 137–138
adding a frame to, 198–199
editing your, 196–197
name and, 163
promoted posts, 511
promotions
branded hashtags, 103–104
Facebook, 446–448
psychographic variables, 350
Public Content section, 241–243
public messages, 217
public posts, 191, 220
push notifications, 249

Q
quality content, 358
quality ranking, 500

R
reactions, 433
Reactions list, 171–172
Rebrandly, 30
reciprocal friendships, 142
recommendation requests, 168–169
Reconnect, 181
Reels
camera, 425, 426
finding, 126–127
icon, 147
person’s profile page, 128–129
section, 167–168
tab, 424
watching, 126–127
Reels Feed, 424
Region section, 247
Relationship section, 214–215
reminder, 67
remove tag, Facebook Page, 402
reporting commenters, 87–89
reporting inappropriate content, 

258–259
researching
competition, 42–44
hashtags, 99–102
responding, to comments, 84–87
responsive website, 511
restricted list, 243–244
retail e-commerce sales, 541
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Return On Ad Spend (ROAS), 315
reviewing comments, 82–87
Richmond, B.C., 356, 357
right sidebar
birthdays, 158
contacts, 158–159
Group Chat, 159
Sponsored section, 158
ROAS. See Return On Ad Spend (ROAS)
roles, marketing, 38–41

S
sales funnel model, 324
saturation tool, 58
Save button, 143
Saved Audience, 329–334
saved login, 228
Save Post option, 177–178
Saverin, Eduardo, 311
saving, Instagram Stories, 115–116
scanning, content marketing, 414
search engine, 151
search-engine optimization (SEO), 391
search engines, 230
search field or icon, 147
security section, 234
“. . . See more” option, 436
Select Privacy
dialog, 224, 226, 227
menu, 190

selfies, 283, 288
Sensitive Content window, 180
SEO. See search-engine optimization 

(SEO)
series shots, 119–121
settings, for Facebook Page. See Page 

settings, Facebook
settings icon, 53
setup, profile, 19–35
shadows tool, 59
share box, 200, 201
Share links, 176–177
Share option, 435
Share topic, 226–227
sharing photos, 76
sharing posts
comments, 81–82
guidelines for, 78
on other social media sites, 78–81
reporting commenters, 87–89
reviewing comments, 82–87
sharpen tool, 60
Shopify, 554
shops, 541, 542
additional promotion features, 550
can and can’t sell in, 550–552
with Commerce Manager 
account, 555

customer ratings and business 
info, 546

partner integration, 555
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View Shop button, 545
welcome message, 546
without partner integration, 555
shortcuts, left sidebar, 155–157
shutter button, 53
sign-up page, for Facebook, 133–135
smartphones (Android)
deleting comments on, 86–87
replying to comments on, 86–87
reporting commenters, 89
smiley face icon, 300–301
Smith, Jane, 142
Smith, Mari, 395
SMS system, 249–250
snoozing, 181–182
social graph, 1, 494
social media, 1
copying and pasting links to, 79
manager, 38
platforms, 309, 311
sharing on other, 78–81
Social Media Examiner, 395
social networks
copying and pasting link to, 79
worldwide, 344, 345
social proof, 314
social writing, 366
spam and viruses, preventing, 260
special ad categories, 497–499
employment, 497

financial products and services, 497
housing, 497
social issues, elections, or 
politics, 497

spectrum, of privacy concerns, 
219–220

sponsored label, Instagram Stories 
ad, 123

sponsored posts, 169
Sponsored section, 158
SportsIllustrated.com, 494
spreadsheet, 338, 340
Sprout Social, 48, 98, 99
status updates, 164, 182–183
adding a background color/design, 
184–185

adding a tag, 186–187
adding links, 185
checking in with your location 
information, 188

dots icon, 188
emoji, 185–186
green photo/video icon, 186
yellow feeling/activity icon, 187–188
stickers, 434
comments, 174
stories, 151–152, 286–288
checking out, 166, 169
mood stories, 288
music stories, 287
poll stories, 288
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stories (continued)

section, 248
selfie stories, 288
sharing your
editing posts, 205–207
Intro box, 207–209
life event, 203–205
post content, 200–203
text stories, 286
viewing, 170
viewing and interacting with, 289–290
storing hashtags, 96–97
structure tool, 58
switch cameras icon, 52

T
tablets (Android)
deleting comments on, 86–87
Facebook, 216–217
replying to comments on, 86–87
reporting commenters, 89
tagging people, 64–65
tagging products, 66
tagging section, 238–241
tags, 167
adding, 186–187
status update, 164
target audience, 37, 321–322
best customers, 324–325

customer list steps, 334–341
demographic targeting, 326–327
effectively on Instagram, 25, 26
gathering post ideas, 41–49
content calendar, 45–47
post content, 44–45
researching competition, 42–44
third-party scheduling, 47–49
ladder of engagement, 323–324
marketing funnel, 322–323
diagram, 322
Meta’s Ads Manager, 327–329
Meta’s Audience tools, 329–334
organizing marketing goals and roles, 
38–41
brand voice, 39–40
envisioning your look, 40–41
Instagram team, 38–39
personas development, 325–326
targeting by demographics, 496
targeting functions, 496
team, assembling your Instagram, 38
technology power, 259
television gadget, 312
text posts, adding to Instagram 

Stories, 113–114
text stories, 286
Thefacebook, 310
third-party scheduling, analytics 

platforms and, 47–49
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third-party social media apps, 96
Threadless, Facebook Page, 349
Threads, 1, 2, 10, 66, 69, 302
access on web, 11
active users, 9
finding friends, 15–17
Follow button, 15–17
follower count, 15
Home screen, 12
how to use, 11
installing, 10
login screen, 10
logo, 11
people to follow, 15–17
posting first, 12–14
profile page, 13, 14, 17
pulling, 11–12
website, 15
TikTok, 125
tilt shift, 60
timeline, 290–291
Facebook, 193, 209
Add Bio link, 199
cover photo, 194–196
friends, 217–218
profile picture, 196–199
tabs, 216–217
privacy, 225
profile avatars, 293–294
profile video, 291–293

timestamp, status update, 164
TinyURL, 30
top bar, 146–150
top menu bar, 54
top section, left sidebar, 153–155
tracking analytics for hashtags,  

97–99
traffic analysis report, 471
trash can, 86
travel, in Instagram Stories, 122, 123
Twitter, 9, 344
two-factor authentication, 228

U
unfollow people, 181
unpin shortcuts, 156
URL, Instagram, 22, 23, 29, 30
user access management, 457, 482
user adding, 484–486
user-generated content, 98, 105
username, Instagram, 21
business name and, 22
changing, 23
choosing best, 21–23
components, 22
limitations, 22
registered trademark as, 22
user permissions, 482–484
users control ad preferences,  

499–500
user types, 483–484
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V
valid email, 133
valid mobile number, 133
value proposition, 347
Vespa scooter dealership, 324
video calls, 301
Videoleap, 427
videos
embedding, on web page, 79–81
in photo albums, 165
reels, 309
sharing, 78
uploading, from camera roll, 112–113
Video screen, 83
viewer, 52, 54
views, 437, 438
vignette tool, 59
Virtual Reality (VR), 310, 311
visual content
for marketing, 424
recommendations for creating, 
423–424

tools for creating, 425–427
VR. See Virtual Reality (VR)

W
warmth tool, 58
wearable technology, 311
web page, embedding photo/video on, 

79–81

websites
Adobe Express, 47
Ads Library, 507
banned hashtags, 94
Canva, 41, 47, 423, 427
CapCut, 427
ChatGPT, 367
Community Standards, 87
deleting comments on, 87
Easel.ly, 424
Facebook, 133, 335, 395, 508, 510
Facebook IQ Tools—Resources 
Page, 394

Facebook’s Security page, 261
Hubspot, 366
Iconosquare, 97
Instagram, 100
Jon Loomer, 395
Later, 98
link encouraging clicks, 29–30
Mari Smith, 395
Meta Business Suite home page, 516
Meta Community Standards, 78
Meta’s AI, 367
Meta’s Business Help Center 
documentation, 557

Meta’s Commerce Policy, 550
PicMonkey, 47, 424
Piktochart, 424
section, 250
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Social Media Examiner, 395
Sprout Social, 98
Threadless, 349
Threads, 11, 15
traffic, using call to action, 29
username for Page, 398
Videoleap, 427
WordSwag, 47
Welcome to Facebook, 135
Wendy’s typical brand voice, 366, 367
WhatsApp, 9, 302, 386, 387, 489
Wichita’s audience, 333
WIFM (what’s in it for me?), 420
Windows app, reporting commenters 

from, 88
Windows PCs
deleting comments on, 84–85
replying to comments on, 84–85
winning ads, 507–508
choosing right visuals, 509–510

simplifying your offer, 510
writing effective copy, 508–509
wordmark logo, 41
word-of-mouth marketing, 344–346, 

430–431
WordSwag, 47
work and education, information 

section, 209–212
writing alternative text, 69

X
X icon, 53

Y
yellow feeling/activity icon, 187–188
Your Data Settings, on Facebook 

topic, 203

Z
Zuckerberg, Mark, 1, 9, 310, 311
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